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Razglednicama kao predmetom i izvorom istraživanja na akademskoj se razini 
i s većim interesom bave istraživači različitih područja od sedamdesetih godina 
prošlog stoljeća. U mnogobrojnim dosad objavljenim publikacijama najčešće se 
opisuju i interpretiraju pojedinačne reprezentativne razglednice ili se analiziraju 
sve razglednice određene zbirke prema nekoliko odabranih obilježja razglednice, 
ali bez predstavljanja korištenog modela analize. Stoga su ciljevi ovog rada: 1. 
postaviti model analize digitalne zbirke razglednica, 2. primijeniti model u kvan-
titativnoj analizi geografskih sadržaja “upisanih” u razglednicama. Ciljevi proizlaze 
iz njegove svrhe, a to je uputiti na primjenjivost zbirki razglednica u geografskim 
i drugim istraživanjima. U radu se primjenjuje više metoda: a) analiza sadržaja za 
kvantitativnu analizu kvalitativnih podataka te za klasificiranje i kategoriziranje 
atributa, b) deskriptivna statistika za izračunavanje udjela pojave i grafičko pri-
kazivanje atributa, c) egzemplarna metoda za podrobnije analiziranje geografskih 
podataka kao primjera primjene modela. U analizi sadržaja najčešće se primjenju-
je klasifikacija i kategorizacija. Tijekom analize uočena su mnoga ograničenja pri 
razvrstavanju razglednica u pojedine skupine, što donekle objašnjava nevoljkost 
autora da se bave razvrstavanjem velikog broja razglednica. Rezultati istraživanja 
pokazuju da zbirka razglednica, ako se promatra kao zaokruženi skup različitih 
podataka, može poslužiti kao bogat izvor za istraživanja nakon što se ti podaci 
definiraju, klasificiraju i kategoriziraju jer tako uređena zbirka otkriva podatke i 
odnose koji nisu očiti ako se razglednice promatraju kao izdvojeni pojedinačni ili 
manji skupni primjeri. U geografskim istraživanjima motivi na slikovnim prikazi-
ma mogu poslužiti kao temelj za dubinska kvalitativna istraživanja, osobito ako im 
je cilj otkrivanje morfoloških, funkcionalnih, demografskih, ali i širih društvenih 
i simboličkih promjena u prostoru.
Ključne riječi: model analize, digitalizirane razglednice, zbirka razglednica, 
NSK, geografija

Since the 1970s, academic researchers in various fields have shown significant 
interest in postcards, both as a subject of research and as its source. Numerous 
studies published to date mostly describe and interpret representative examples 
of postcards or analyse all postcards in a collection with respect to several selected 
characteristics, but without discussing the applied model of analysis. Therefore, 
the objectives of this study are: 1) to establish a model of the analysis of digital 
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postcard collections; 2) to apply the model to the quantitative analysis of the geo-
graphical content of the postcards. The objectives follow from the study’s purpose, 
which is to highlight the applicability of postcard collections in geographical and 
other types of research. The research on which the study is based included several 
methods: a) content analysis for the purpose of the quantitative analysis of qual-
itative data and for the purpose of the classification and categorisation of attrib-
utes; b) descriptive statistics for the purpose of calculating the frequency of the ap-
pearance of certain attributes and for the purpose of their graphic representation; 
c) exemplary method, for the purpose of a detailed analysis of geographical data, 
as an example of the application of the model. Content analysis relied primarily 
on classification and categorisation. The analysis also revealed numerous limita-
tions in relation to the grouping of the postcards, which explains, to a degree, the 
authors’ reluctance to divide many postcards into distinct groups. The research 
results reveal that a postcard collection, if understood as a complete set of different 
data, may present an abundant source of research, once the data is defined, classi-
fied and categorised, considering that a collection organised in this manner would 
reveal data and relations which would not have been obvious had the postcards 
been studied separately, individually, or in small groups. In geographical research, 
the motifs of images can be used as the basis of in-depth qualitative research, 
especially if it is aimed at identifying morphological, functional, demographic, or 
wider social and symbolic changes in space.
Keywords: model of analysis; digitised postcards; postcard collection; National 
and University Library; geography
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INTRODUCTION
Theoretical Framework

Literature contains various definitions of the con-
cept of ‘postcard’, which depend on the perspective 
of the author and the dominant field of expertise 
and interest of the postcard researcher. The online 
edition of the Croatian Encyclopaedia (2013-2026) 
defines the postcard as a ‘postal card with a picture, 
photograph, drawing, advertisement, or similar on 
the back.’ The International Standard Bibliograph-
ic Description for Non-Book Materials (ISBD; as 
cited in Sabolović-Krajina, 2024, p. 90) defines a 
postcard as ‘a picture produced on card and designed 
for transmission through the mail without the use of 
an envelope.’ Bogavčić (2015) defines it as a ‘serially 
produced open, illustrated flat medium designed for 
sending personal text messages by post,’ and Krpan 
Smiljanec (2020, p. 150) as ‘a dedicated photograph 
whose primary purpose is correspondence.’ Postcards 
have also been described as images of a particular 
space in a particular moment, frozen in time, as well 
as a ‘comprehensive, diverse, and visually narrative 
product created as a piece of visual information, pri-
marily for tourists’ (Albers & James, 1988; as cited in 
Banda et al., 2024, p. 159), ‘mini diaries’ (Vander-
wood & Samponaro, 1988: vii), ‘symbolic depictions 
of sceneries and views, i.e. images of the ways in which 
tourists convince themselves that they are looking at 
landscapes. Postcards are tourist dreams frozen in 
time’ (Winiwarter, 2001, p. 451), or even ‘a kitsch 
souvenir, a prized reminder of an absent loved one, 
a bygone curio’ (Price, 2015, p. 159). Other authors 
define the postcard as a medium of communication, 
i.e. the ‘carrier of the most important attributes of a 
place in a specific period’ (Puljar, 1997, p. 155), and 
‘one of the earliest forms of visual mass media’ (Zu-
panc, 2010, p. 55).

A digitised postcard is a printed postcard which 
underwent the process of digitisation. This complex, 
multi-stage, and long-lasting procedure of digitally 
processing printed postcards, usually carried out by 
institutions competent for heritage, implies ‘adher-
ence to several standards: the expert processing of 
standard material with search-enabling metadata, 
the technical process of scanning, online availability, 
and management of access and long-term protec-
tion-related rights’ (Sabolović-Krajina, 2024, p. 92). 

UVOD
Teorijska osnova 

U literaturi se pronalaze mnoge definicije 
pojma razglednice ovisno o perspektivi auto-
ra te dominantnoj struci i interesu istraživača 
razglednica. Mrežno izdanje Hrvatske enciklo-
pedije (2013–2026) navodi da je razglednica: 
“dopisna poštanska karta sa slikom, fotogra-
fijom, crtežom, reklamom i sl. na poleđini”. 
Međunarodni standardni bibliografski opis ne-
knjižne građe (ISBD; prema Sabolović-Kraji-
na, 2024, p. 90) razglednicu definira kao “sliku 
na tvrdom papiru koja se otprema poštom bez 
omotnice”. Bogavčić (2015) ističe da je to “serij-
ski proizveden otvoreni ilustrirani plošni medij 
predviđen za slanje osobnih tekstualnih poru-
ka u poštanskom prometu”, a Krpan Smiljanec 
(2020, p. 150) razglednicu definira kao “primi-
jenjenu fotografiju kojoj je primarna namjena 
dopisivanje”. Razglednice su i zamrznute slike, 
tj. slike određenog prostora u određenom tre-
nutku, ali i “sveobuhvatan, raznolik i vizualno 
narativni proizvod stvoren kao vizualna infor-
macija prvenstveno za turiste” (Albers & James, 
1988; prema Banda i sur., 2024, p. 159), i “mini 
dnevnici” (Vanderwood & Samponaro, 1988, p. 
vii), i “simbolični prikazi pejzaža i pogleda, od-
nosno slike načina na koji se turisti uvjeravaju 
da gledaju krajolike. Razglednice su zamrznuti 
turistički snovi” (Winiwarter, 2001, p. 451), i 
“kičasti suvenir, vrijedan podsjetnik na odsutnu 
voljenu osobu, prošli kuriozitet” (Price, 2015, p. 
159). Razglednica je i komunikacijski medij, tj. 
“prenositelj najvažnijih atributa mjesta u odre-
đenom razdoblju” (Puljar, 1997, p. 155) i “jedna 
od najranijih formi vizualnih masovnih medija” 
(Zupanc, 2010, p. 55).

Digitalizirana razglednica je tiskana razgledni-
ca koja je prošla postupak digitalizacije. Taj slo-
ženi, višeetapni i dugotrajni postupak digitalne 
obrade tiskanih razglednica, koji obično provode 
baštinske institucije, podrazumijeva “poštivanje 
nekoliko mjerila: stručnu obradu klasične građe 
s metapodatcima koji omogućuju pretraživa-
nje, tehnički postupak skeniranja, dostupnost 
na internetu i upravljanje pravima za pristup i 
dugoročnu zaštitu” (Sabolović-Krajina, 2024, p. 
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Digitisation is carried out to increase the availability 
of postcards, protect printed postcards, and create 
digitised versions with which to expand an institu-
tion’s holdings. It is often part of a larger project (e.g., 
Croatian Cultural Heritage, Greetings from Croatia: 
Digitisation of Old Postcards from the Print Collec-
tion of the National and University Library (NSK), 
Digitised Heritage of Zagreb) (Havliček, 2022).

Apart from individual digitised postcards, digiti-
sation efforts produce postcard collections, which 
facilitate the searchability, and therefore the use, of 
large numbers of postcards according to various cri-
teria, anywhere and at any time. Namely, in addition 
to scanned printed postcards available online, the 
metadata (NSK) contains information on the title, 
imprint, physical description, publisher, place of 
publication, type, collection, project, format, subject, 
language, call number, period covered, note, rights, 
identifier. Many libraries and archives in Croatia have 
digital postcard collections (e.g., NSK, the city librar-
ies of Zagreb, Split, Rijeka, Osijek, Pula, Koprivnica, 
Varaždin, and the State Archives in Rijeka).

Contribution of the study

The authors believe that an important contribu-
tion made by this study is that it used the exam-
ple of a postcard collection, i.e. the Digital Post-
card Collection of NSK, which is also the largest 
digital postcard collection in Croatia, to present 
a comprehensive model for potential further re-
search, particularly quantitative studies, based on 
postcard collections as data sources. Despite the 
extensive body of scholarly work on postcards in 
the reviewed Croatian and international literature, 
no such model was found, and this body of work 
will be discussed in considerable detail specifically 
to highlight the absence of a similar model for the 
quantitative analysis of large numbers (collections) 
of postcards. Therefore, the anticipated contribu-
tion of this study lies in its methodological advance-
ment of postcard research via the introduction of a 
new analytical model. Considering that the model 
comprises select characteristics/attributes, i.e. the 
data on the postcards that the authors considered 
most significant, like any categorisation, it is nec-
essarily subjective and non-comprehensive. There-
fore, other researchers might expand the model with 

92). Digitalizacija se provodi kako bi se pobolj-
šala dostupnost razglednica, zaštitile tiskane ra-
zglednice i stvorile digitalizirane verzije s ciljem 
proširenja fonda ustanove. Često se provodi u 
okviru većih projekata (npr. Hrvatska kulturna 
baština, Pozdrav iz Hrvatske: digitalizacija starih 
razglednica iz Grafičke zbirke Nacionalne i sveu-
čilišne knjižnice /NSK/, Digitalizirana zagrebač-
ka baština) (Havliček, 2022). 

Uz pojedinačne digitalizirane razglednice, kao 
proizvod digitalizacije nastaju digitalne zbirke 
razglednica, koje služe za lakšu pretraživost ve-
likog broja razglednica prema različitim kriteri-
jima svugdje i u bilo koje vrijeme, a time i nji-
hovu jednostavniju uporabu. Naime, uz mrežno 
dostupne skenirane tiskane razglednice, u meta-
podacima se pronalaze podaci kao što su (NSK): 
naslov, impresum, materijalni opis, nakladnik, 
mjesto izdavanja, vrsta, zbirka, projekt, format, 
predmet, jezik, signatura, obuhvat (vremenski), 
napomena, prava, identifikator. Mnoge knjižni-
ce i arhivi u Hrvatskoj imaju digitalne zbirke ra-
zglednica (npr. NSK, gradske knjižnice Zagreba, 
Splita, Rijeke, Osijek, Zadra, Pule, Koprivnice, 
Varaždina, državni arhiv u Rijeci i dr.).

Doprinos istraživanja

U ovom se radu na primjeru jedne zbirke ra-
zglednica – Digitalne zbirke razglednica NSK-a 
ujedno najveće digitalne zbirke razglednica u 
Hrvatskoj, predstavlja obuhvatni model za mo-
žebitna daljnja, ponajprije kvantitativna, istra-
živanja utemeljena na zbirkama razglednica 
kao izvorima podataka. U pregledanoj doma-
ćoj i stranoj literaturi – opsežno izloženoj baš 
kako bi se uputilo na nedostatak sličnog mode-
la kvantitativne analize velikog broja, tj. zbirke 
razglednica, unatoč bogatoj literaturi o razgled-
nicama – na takav se model nije naišlo, stoga 
se očekivanim doprinosom rada smatra upravo 
metodološki pomak u istraživanjima razglednica 
u obliku novog modela analize. U modelu su iz-
dvojene karakteristike/atributi, odnosno podaci 
o razglednicama koje autori smatraju najvažniji-
ma, što znači da je, kao i svako razvrstavanje, on 
nužno subjektivan i nije sveobuhvatan. Naime, 
drugi bi istraživači iz perspektive svoje struke 
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additional attributes which they regard as more sig-
nificant from the viewpoint of their own fields of 
expertise. Nevertheless, the model is more detailed 
and comprehensive than the library metadata usu-
ally available for individual digitised postcards be-
cause, apart from encompassing an entire postcard 
collection, it also incorporates a wider range of post-
card-related data, which are then further classified, 
categorised, quantified, structured into an analytical 
framework, and made publicly available, making it 
somewhat novel in regard to the reviewed works. In 
this sense, the authors believe that the model may 
serve as either a ready-made model for the study of 
postcard collections or as an inspiration for the fur-
ther study of specific postcards or postcard groups 
within geographical research as well as research con-
cerned with, or making use of, visual archives, dig-
ital collections, and methods for analysing histor-
ical visual sources. Namely, considering that other 
collections (and individual postcards) are likely to 
have the same attributes, other researchers may have 
been faced with similar difficulties regarding their 
processing.

The model’s applicability is substantiated through 
a detailed description of the postcards’ characteris-
tics/attributes, in order to provide geographers with 
relevant data, and through the statistical processing 
of aggregated data, rather than through a qualitative 
analysis of the gathered data appearing in the entire 
postcard collection and in the individual postcards 
(qualitative analysis would include interpretation, 
i.e. the interpretation of the content of individual 
postcards or postcard groups within a broader con-
text, which is not the purpose of this study). Namely, 
the authors believe that, based on the analysis of the 
postcards’ content, the postcard collection can serve 
as the basis or supplement to qualitative geographi-
cal research of space and landscapes, and that it can 
motivate detailed geographical interpretations of 
space and its transformations over time. The study is 
deemed useful in that it fills a gap caused by a limited 
number of geographical studies with postcards as the 
subject-matter or main source of research.

Purpose and objective of the study

The purpose of the study is to emphasise the po-
tential applicability of postcard collections in geo-

mogli proširiti model dodatnim, njima značaj-
nijim atributima. Ipak, model je razrađeniji i 
obuhvatniji od uobičajenih knjižničnih meta-
podataka dostupnih uz pojedinačnu digitalizi-
ranu razglednicu jer, osim što obuhvaća cijelu 
jednu zbirku razglednica, uvrštava više podataka 
o razglednicama, i dalje te podatke klasificira, 
kategorizira, kvantificira, uobličava kao model 
za analizu te ga objelodanjuje, što je svojevrstan 
novitet u odnosu na pregledane radove. U tom 
se smislu smatra da ovaj model može posluži-
ti ili kao gotov model za istraživanja zbirki ra-
zglednica ili kao inspiracija za daljnja istraživa-
nja pojedinih razglednica ili skupa razglednica u 
geografskim istraživanjima, ali i u istraživanjima 
koja se bave ili koriste vizualnim arhivima, di-
gitalnim zbirkama i metodama za analizu povi-
jesnih vizualnih izvora. Očekuje se, naime, da 
druge zbirke (i pojedinačne razglednice) imaju 
slična obilježja, što znači da imaju i slične po-
teškoće u obradi na koje nailaze razni istraživači.

Primjenjivost modela konkretizira se podrob-
nijim opisom obilježja/atributa razglednica 
koji pružaju geografima relevantne podatke te 
statističkom obradom skupnih podataka, a ne 
kvalitativnom analizom prikupljenih podataka 
iz cjelokupne zbirke razglednica i pojedinačnih 
razglednica (kvalitativna analiza obuhvaćala bi 
interpretaciju, odnosno iščitavanje sadržaja po-
jedinih razglednica ili skupa razglednica u širem 
kontekstu, što nije cilj ovoga rada). Naime, sma-
tra se da zbirka razglednica na temelju analize 
sadržaja razglednica može biti temelj ili dopuna 
kvalitativnim geografskim istraživanjima prosto-
ra i krajolika, odnosno da može potaknuti iscr-
pne geografske interpretacije prostora i njegove 
transformacije tijekom vremena. Zbog ograni-
čenog broja geografskih istraživanja kojima su 
predmet ili glavni izvor istraživanja razglednice, 
rad se, popunjavajući tu prazninu, u ovom smi-
slu smatra korisnim.

Svrha i cilj istraživanja

Svrha rada je uputiti na moguću primjenji-
vost zbirki razglednica u geografskim i drugim 
istraživanjima. Iz nje proizlaze dva osnovna cilja 
istraživanja: 1. postaviti model analize digitalne 
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graphical and other types of research. Two main ob-
jectives can be derived from the purpose: 1) to define 
a model of the analysis of a digital postcard collection, 
and 2) to apply the model to the quantitative analysis 
of geographical content ‘inscribed’ in the postcards. 
These can be further broken down into the following 
sub-objectives: a) to identify and describe the basic 
clusters and attributes of the postcards; b) to classify 
the postcards according to the identified attributes; 
c) to identify the problems with regard to classifica-
tion; d) to describe the geographical cluster and the 
pertaining attributes in more detail, and e) to analyse, 
quantitatively and qualitatively, the geographically 
relevant aggregated data. The research was carried out 
from August to November 2023.

Subject-matter of research

The subject-matter of the research underpinning 
this study is the set (collection) of digitised postcards 
kept by the National and University Library (NSK) 
in Zagreb, and available on its website. The listed 
and processed postcards are dispersed through sev-
eral postcard collections and projects centred on the 
digitisation, i.e. scanning and library processing, of 
old postcards. These collections include: the Postcard 
Collection (PC; containing 1621 postcards), NSK 
Print Collection (GZNSK; 1519), the Cultural and 
Historical Collection of the Brdovec Museum (KP-
ZMB; 37), the Danube Digital Collection (DZD; 
13), the Zrinski Digital Collection (DZZ; 5), the 
Collection of Foreign Drawings and Prints (ZSCG; 
1), the Greetings from Croatia Project (PIH; 889), 
Krka Then and Now (PSK; 25), the Dendrotheque 
(Den; 19), e-Culture: the Digitisation of Cultural 
Heritage (e-K; 7), the Zriniana Project: Digitisation 
of Materials on the Zrinski Family (PZ; 1), etc. Al-
though a small number of digitised postcards can 
be found in other collections as well, these were not 
analysed due to the frequent absence of the scans of 
one of their sides, usually of the back, which made it 
difficult to establish with certainty whether they were 
postcards or simply photographs, especially consider-
ing that the relevant metadata did not contain infor-
mation to that effect. This is the case with the Drniš 
City Museum’s Collection of Old Photographs and 
Postcards / the project Krka Then and Now (12) and 
the Photoarchives of the Eparchy of Dalmatia (1). 

zbirke razglednica, 2. primijeniti model u kvan-
titativnoj analizi geografskih sadržaja “upisa-
nih” u razglednicama. Podciljevi su: a) izdvojiti 
i opisati osnovne klastere i atribute razgledni-
ca, b) razvrstati razglednice prema izdvojenim 
atributima, c) istaknuti poteškoće pri razvrsta-
vanju, d) podrobnije opisati geografski klaster i 
pripadajuće atribute, e) brojčano i opisno ana-
lizirati skupne geografski relevantne podatke. 
Istraživanje je provedeno od kolovoza do stu-
denog 2023.

Predmet istraživanja

Predmet istraživanja rada je skup (zbirka) di-
gitaliziranih razglednica iz Nacionalne i sveuči-
lišne knjižnice u Zagrebu dostupnih na mrež-
nim stranicama NSK-a. Popisane i obrađene 
razglednice nalaze se u više zbirki razglednica i 
projekata koji se bave digitalizacijom, odnosno 
skeniranjem i knjižničnom obradom starih ra-
zglednica. To su: Zbirka razglednica (ZR; s 1621 
razglednicom), Grafička zbirka NSK-a (GZN-
SK; 1519), Kulturno-povijesna zbirka Muzeja 
Brdovec (KPZMB; 37), Digitalna zbirka Dunav 
(DZD; 13), Digitalna zbirka Zrinski (DZZ; 5), 
Zbirka stranih crteža i grafika (ZSCG; 1), Pro-
jekt Pozdrav iz Hrvatske (PIH; 889), Prošlost i 
sadašnjost Krke (PSK; 25), Dendroteka (Den; 
19), e-Kultura: Digitalizacija kulturne baštine 
(e-K; 7), Projekt Zriniana: Digitalizacija građe 
o obitelji Zrinski (PZ; 1) i dr. Digitalizirane 
razglednice pripadaju i drugim zbirkama, ali te 
malobrojne razglednice nisu analizirane jer često 
nemaju skeniranu jednu stranu, najčešće poleđi-
nu, pa se ne može sa sigurnošću tvrditi jesu li to 
uopće razglednice ili su fotografije, a metapoda-
ci ne donose potpune podatke. Takav je slučaj sa 
Zbirkom starih fotografija i razglednica Grad-
skog muzeja Drniš / Projekt Krka nekad i sad 
(12) i Fotoarhivom Eparhije Dalmatinske (1). 
Većina razglednica nalazi se u više zbirki, najče-
šće u Zbirci razglednica i u Grafičkoj zbirci. 

Ukupno je pregledano 1668 razglednica, 
među kojima je 24 dvostruko skeniranih, pa je 
broj analiziranih razglednica 1644. Treba na-
glasiti da su možda neke identične razglednice 
ostale u analiziranom skupu jer su uvedene pod 
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Most individual postcards were present in more than 
one collection, primarily the Postcard Collection and 
the Print Collection.

A total of 1668 postcards were analysed, 24 of 
which were scanned twice, which brings the total 
number of analysed postcards to 1644. It should 
be noted that the analysed set may contain some 
identical postcards entered under different titles and 
therefore listed under different initial letters in the al-
phabetical order, which means they were potentially 
located far from one another, and thus difficult to de-
tect. If indeed there were such cases, their number is 
negligible, which is why they have no bearing on the 
objectives and conclusions of the research.

RESEARCH OVERVIEW

As collectables, postcards have been collected and 
classified since being first transmitted by post in 
1886, when the Universal Postal Union approved 
the international circulation of postcards (Puljar, 
1997). However, it was not until the 1970s, after in-
itially having considered them to be ephemeral and 
banal depictions of popular culture, that a signifi-
cant number of scholars and experts in various fields 
became interested in postcards as a subject-matter 
and source of research (Ferguson, 2005). From the 
perspective of their specialty, they all studied certain 
parts of postcards, usually the motifs of their imag-
es (a rare few have studied the featured printed and 
handwritten texts, e.g., Andriotis & Mavrič, 2013). 
Today, postcards are primarily the subject-matter of 
research by anthropologists, ethnologists, sociolo-
gists, culturologists, geographers, economists (in the 
field of tourism), urbanists, historians, art historians, 
and visual artists, who mostly treat them as rich data 
sources that require interpretation. Krpan Smiljan-
ec (2020) claims that postcards are an indispensable 
part of a town’s identity in the past and can serve as a 
source of data for various historical, sociological, and 
cultural analyses.

Among the first academic researchers of postcards 
were the anthropologists, who have been studying 
them since the 1980s. In the same period, geogra-
phers began recognising postcards as rich sources 
of geographical data and continued to do so with 
increasing frequency in the 1990s. Since the early 

različitim naslovima te su u abecednom redosli-
jedu posložene pod različitim početnim slovima, 
daleko jedna od druge, pa ih je teško detektirati. 
Ako i postoje, njihov je broj zanemariv, pa ne 
utječu na ciljeve i zaključke istraživanja.

PREGLED ISTRAŽIVANJA

Kao kolekcionarski predmet, razglednice se 
prikupljaju i razvrstavaju još od početka njiho-
va puštanja u poštanski promet 1886., kada je 
Univerzalna poštanska unija odobrila međuna-
rodno kruženje razglednica (Puljar, 1997). No, 
kao predmet istraživanja i izvor istraživačkih 
podataka, razglednice tek od sedamdesetih go-
dina prošlog stoljeća (Ferguson, 2005), nakon 
početne faze u kojoj ih se smatralo efemernim 
predmetom i banalnim prikazom popularne 
kulture, postaju zanimljive većem broju znan-
stvenika i stručnjaka iz različitih područja. Svi 
oni iz perspektive svoje struke proučavaju po-
jedine dijelove razglednica, najčešće motive na 
slikovnim prikazima (tiskane i pisane tekstove 
proučavali su rijetki, npr. Andriotis & Mavrič, 
2013). Ponajviše se njima bave antropolozi, et-
nolozi, sociolozi, kulturolozi, geografi, ekono-
misti (područje turizma), urbanisti, povjesniča-
ri, povjesničari umjetnosti i vizualni umjetnici, 
kojima su razglednice ponajprije bogat izvor 
podataka za interpretaciju. Prema Krpan Smi-
ljanec (2020), razglednice su nezaobilazan dio 
identiteta grada u prošlosti pa mogu služiti kao 
izvor podataka za različite povijesne, sociološke 
i kulturološke analize. 

Među prvima su bili antropolozi, koji se ra-
zglednicama na akademskoj razini bave od 
osamdesetih godina prošloga stoljeća. Geografi 
su sporadično od osamdesetih godina, a učesta-
lije od devedesetih, počeli prepoznavati razgled-
nice kao bogate izvore geografskih podataka. Od 
početka dvadeset prvog stoljeća one geografima 
postaju “tehnologije reprezentacije” (Crang, 
1999, p. 252; prema Price, 2015, p. 157), “putu-
jući pejzažni objekti” (della Dora, 2009, p. 335; 
prema Price, 2015, p. 157) i “predmeti istraživa-
nja i kritičke analize te oznake društva koje ih je 
proizvelo” (Nordström, 1999, p. 93; prema Pri-
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2000s, geographers have thus dubbed them ‘tech-
nologies of representation’ (Crang, 1999, p. 252; 
as cited in Price, 2015, p. 157), ‘travelling land-
scape-objects’ (della Dora 2009, p. 335; as cited in 
Price, 2015, p. 157), and ‘objects for research and 
critical analysis as markers of the society that pro-
duced them’ (Nordström 1999, p. 93; as cited in 
Price, 2015, p. 157). Zupanc (2010) saw postcards 
as sources of geographical research. He emphasised 
the main functions of postcards: communicational, 
semantic, and promotional.

As archival and library material to be collect-
ed, described, categorised, sorted into collections 
and sub-collections, adequately stored, digitised, 
grouped (e.g. into digital galleries), and presented 
to the public in a physical or digital format, post-
cards are primarily the purview of archivists, librari-
ans, and museum employees (e.g. Goldberga, 2022; 
Havliček, 2022; Ladd, 2015; Ladišić & Šerbu, 2023; 
Sablić & Barbarić, 2021; Sabolović-Krajina, 2024; 
Serdar, 2021; Stevens, 1995; Vojnović-Traživuk, 
2018). Meanwhile, enthusiastic collectors (e.g. Bo-
gavčić, 2015; Bogavčić & Salopek Bogavčić, 2020; 
Bogavčić & Salopek Bogavčić, 2023; Goleš, 2015; 
Goleš, 2025; Leko, 2015) independently collect 
and sort postcards according to various criteria, over 
lengthy timespans.

The extended duration of the process of the ‘dis-
covery’ of postcards as valuable subject-matter and 
source of research is partly due to a few limitations 
outlined as early as 1985 by anthropologist Nich-
olas Peterson (as cited in Ferguson, 2005). These 
limitations were: a) huge quantities of images; b) the 
impossibility of accurately dating most postcards; c) 
the lack of data on how widely circulated and seen 
they were, and d) the frequent absence of data on 
the photographer, the content, or the context of the 
images. Ferguson (2005) further elaborates on addi-
tional limitations: a) inauthenticity, i.e. the warping 
of visual depictions, which raises doubts about the 
reliability of other data obtained from a postcard; 
b) the impossibility of obtaining all of the postcards 
produced and sent (also emphasised by Huss, 1988; 
as cited in Winiwarter, 2008); c) changes in a post-
card’s authorship over time, and d) the discrepancy 
between the methodology applied in historiography 
and social sciences and that applied in the research 
of images. As shown further on in this study, similar 

ce, 2015, p. 157). Zupanc (2010) je razglednice 
promatrao kao izvor za geografska istraživanja. 
Naglasio je osnovne funkcije razglednica – ko-
munikacijsku, značenjsku i promidžbenu. 

Razglednicama kao arhivskom i knjižničnom 
gradivu koje treba prikupiti, opisati, katalogizi-
rati, razvrstati u zbirke i podzbirke, primjereno 
pohraniti, digitalizirati i razvrstati (npr. u digi-
talne galerije) te predstaviti javnosti u fizičkom 
ili digitalnom obliku uglavnom se bave arhivisti, 
knjižničari i muzealci (npr. Goldberga, 2022; 
Havliček, 2022; Ladd, 2015; Ladišić & Šerbu, 
2023; Sablić & Barbarić, 2021; Sabolović-Kra-
jina, 2024; Serdar, 2021; Stevens, 1995; Voj-
nović-Traživuk, 2018). Dugogodišnjim priku-
pljanjem i vlastitim razvrstavanjem razglednica 
prema različitim kriterijima bave se entuzijastič-
ni kolekcionari (npr. Bogavčić, 2015; Bogavčić 
& Salopek Bogavčić, 2020; Bogavčić & Salo-
pek Bogavčić, 2023; Goleš, 2015; Goleš, 2025; 
Leko, 2015).

Dugotrajno “otkrivanje” razglednica kao vri-
jednog predmeta i izvora istraživanja dijelom je 
posljedica mnogih ograničenja koje je u svojem 
radu još 1985. iznio antropolog Nicholas Peter-
son (prema Ferguson, 2005), a to su: a) veliki 
broj slikovnih prikaza; b) nemogućnost točnog 
datiranja većine razglednica; c) nedostatak po-
dataka o njihovoj rasprostranjenosti i vidljivo-
sti; d) često nedostatak podataka o fotografu, 
sadržaju ili kontekstu prikaza. Ferguson (2005) 
ističe još neka ograničenja: a) neautentičnost, 
tj. iskrivljavanje slikovnih prikaza, zbog koje se 
stvara sumnja u točnost i pouzdanost podataka 
na razglednici; b) neuhvatljivost svih proizve-
denih i poslanih razglednica (što ističe i Huss, 
1988; prema Winiwarter, 2008); c) promjene 
u autorstvu razglednice tijekom vremena; d) 
raskorak u metodologiji historiografije i druš-
tvenih znanosti s jedne strane i metodologiji 
istraživanja slikovnog prikaza s druge. Kako se 
u nastavku ovoga radu pokazuje, slična se ogra-
ničenja nameću i pri analizi digitalnih zbirki ra-
zglednica. Što se pak primijenjenih metoda tiče, 
kako navodi van Eeden (2011), većina istraživa-
nja o razglednicama kombinira kvantitativnu i 
kvalitativnu analizu. Kvantitativna analiza sadr-
žaja korisna je za određivanje učestalosti motiva, 
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limitations encumber the analysis of digital postcard 
collections. As for the methods used, as van Eeden 
(2011) states, most postcard studies combine quan-
titative and qualitative analysis. Quantitative analysis 
is useful in determining the frequency of certain mo-
tifs, while semiotic analysis can be used in detecting 
ideological meanings.

In the 1990s, postcards became more frequently 
discussed in academic journals (Ferguson, 2005), 
and their popularity has been on the increase since 
then. Nowadays, on digital platforms, one can find 
references to dozens of books and articles (in English 
alone) dedicated, entirely or in part, to postcards. 
These works are then further cited and autocited. 
Their comprehensive overview would require a sepa-
rate study and is not covered by the objectives of this 
one. It should be noted, however, that many works 
used in this research refer only to a small number of 
the numerous existing publications in their literature 
review sections, where these are then categorised ac-
cording to academic disciplines and research topics. 
For example, in a study published in 2005, Rogan 
cites approximately ten authors and studies address-
ing various aspects of postcards. In his 2010 doctoral 
thesis, Zupanc differentiates between scholars who 
take greater interest in images of people, citing five of 
their works, and those who focus on places (mostly 
geographers), citing ten works and fifteen authors. A 
2015 paper by Foltête and Litot on postcards as ob-
jects for spatial analysis of tourist regions mentions 
eleven works that explore various sociological issues.

Further perusal of publications on postcards re-
veals that they tackle a wide range of topics using an 
array of approaches: from photo-monographic pres-
entation and cataloguing of postcards from a certain 
place or collection (e.g. Goleš, 2015; Goleš, 2025; 
Phillips, 2000; Vanderwood & Samponaro, 1988), 
through the historical development of postcards 
across periods (this development being either the 
subject of a publication or part of the introduction 
to a related topic, e.g. Bogavčić, 2015; Bogavčić & 
Salopek Bogavčić, 2020; Gugganig & Schor, 2020; 
Price, 2015; Puljar, 1997; Rogan, 2005; Scheffer, 
1999; Šarić, 2023; Winiwarter, 2008/), and post-
card classification (e.g. Bogavčić, 2015; Bogavčić 
& Salopek Bogavčić, 2020; Senjković-Svrčić, 1987, 
as cited in Puljar, 1997, p. 154; Sabolović-Krajina, 
2024; Zupanc, 2010), up to the monodisciplinary 

dok se semiotička analiza može primijeniti za 
otkrivanje ideoloških značenja.

Tek od devedesetih godina prošloga stoljeća 
razglednice se kao tema u većoj mjeri pojavljuju 
u znanstvenim časopisima (Ferguson, 2005), pa 
otad njihova popularnost raste. Danas se stoga 
samo na digitalnim platformama i samo na en-
gleskom jeziku mogu pronaći reference desetaka 
knjiga i članaka koje su potpuno ili djelomično 
posvećene razglednicama, a koje se potom dalje 
citiraju i autocitiraju. Njihov sveobuhvatni pre-
gled zahtijevao bi posebno istraživanje i nije cilj 
ovoga rada. Ovdje se ipak ističe kako je zamije-
ćeno da se u poglavljima pregleda literature od 
mnoštva objavljenih publikacija odabire samo 
manji broj publikacija, koje se potom razvrsta-
vaju prema strukama i istraživačkim temama. 
Primjerice Rogan u radu iz 2005. navodi desetak 
autora i radova koji se bave različitim aspektima 
razglednica. Zupanc se u doktorskom radu iz 
2010. u podjeli znanstvenika na one kojima su 
u slikovnim prikazima zanimljiviji ljudi referira 
na pet radova, i na one kojima su zanimljivija 
mjesta (uglavnom geografi), pri čemu izdvaja 
desetak radova i petnaestak autora. Foltête i Li-
tot u radu iz 2015. o razglednicama kao objek-
tima prostorne analize turističkih regija navode 
jedanaest radova u kojima se istražuju različita 
sociološka pitanja.

Kako se dalje uočava, publikacije o razgled-
nicama bave se vrlo širokim spektrom tema i 
pristupa – od fotomonografskog prikazivanja i 
katalogiziranja razglednica određenog mjesta ili 
zbirke (npr. Goleš, 2015; Goleš, 2025; Phillips, 
2000; Vanderwood & Samponaro, 1988), pre-
ko povijesnog razvoja razglednica po izdvojenim 
razdobljima (taj je razvoj ili posebna tema rada, 
ili dio uvoda u povezanu temu (npr. Bogavčić, 
2015; Bogavčić & Salopek Bogavčić, 2020; 
Gugganig & Schor, 2020; Price, 2015; Puljar, 
1997; Rogan, 2005; Scheffer, 1999; Šarić, 2023; 
Winiwarter, 2008), zatim klasificiranja razgled-
nica (npr. Bogavčić, 2015; Bogavčić & Salopek 
Bogavčić, 2020; Senjković-Svrčić, 1987, prema 
Puljar, 1997, p. 154; Sabolović-Krajina, 2024; 
Zupanc, 2010), do monodisciplinarnog i inter-
disciplinarnog iščitavanja razglednica. 

Interpretacija slikovnih prikaza s razglednice 
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and interdisciplinary interpretation of postcards.
The interpretation of postcard images can be sim-

ple if its goal is, for example, to detect visible changes 
in space by comparing more recent images with older 
picture postcards (e.g., Arreola & Burkhart, 2010; 
Debussche, Lepart & Dervieux, 1999; Larsen & 
Swanbrow, 2006; Sawyer & Butler, 2006; Viñao & 
Martínez Ruiz-Funes, 2016). However, it becomes a 
lot more complex if the content of the postcards is be-
lieved to carry hidden messages, invisible at first sight. 
The analysis and interpretation of postcards are most-
ly used to explore the representations of phenomena 
such as heritage, landscapes, image, (self)perception, 
identity, stereotypes, myths, ideologies, communica-
tion, (self)promotion and commodification, as well 
as to decipher the meanings, messages, and symbols 
they contain, or to detect the contexts and entities 
which create and consume them, all in order to ul-
timately decode various social relations and norms. 
They can also serve to interpret other ‘texts’ inscribed 
in the visual and textual parts of postcards.

In the 21st century, the work of numerous schol-
ars consists of detecting and interpreting the multi-
ple layers of meaning carried by postcards (Crang, 
1996). Presented below are but a few examples of 
such work. Dular (1996) studied postcards as an 
ethnological document, pointing out the potential 
messages communicated by the motifs of the imag-
es. Edwards (1996) wrote about ethnicities and the 
socially constructed myths communicated through 
picture postcards. Puljar (1997) used postcards from 
Konavle to differentiate, from a cultural and anthro-
pological perspective, between the multiple mean-
ings of the postcard. Scheffer (1999) studied the role 
of postcards representing the architecture of a place 
in the creation of the concept of place, its meanings 
and contradictions. Pritchard and Morgan (2003) 
determined how they contribute to the cultural 
production, performance and consumption of land-
scapes, places, and identities. Mayes (2010) studied 
the lay production of postcards in Western Australia. 
Youngs (2012) wrote on the interplay of vision and 
the production of knowledge in the context of cul-
tural constructions of nature and environmental per-
ceptions using the example of postcards of the Grand 
Canyon National Park. Symes (2019) brought to the 
fore the relations implicit even in the short texts of 
postcards. By analysing the messages written by the 

može biti jednostavna kada je cilj, primjerice 
usporedbom novijih vizualnih prikaza i starijih 
slikovnih razglednica otkriti vidljive promjene u 
prostoru (npr. Arreola & Burkhart, 2010; De-
bussche i sur., 1999; Larsen & Swanbrow, 2006; 
Sawyer & Butler, 2006; Viñao & Martínez Ru-
iz-Funes, 2016). Međutim, znatno je složenija 
kada se iz njezina sadržaja iščitavaju skrivene, na 
prvi pogled nevidljive poruke. Analizom i inter-
pretacijom razglednica uglavnom se žele istražiti 
reprezentacije fenomena poput baštine, pejzaža, 
imidža, (samo)percepcije, identiteta, stereotipa, 
mitova, ideologija, komunikacije, (samo)pro-
mocije i komodifikacije, potom proniknuti u 
značenja, poruke i simbole upisane u njima, ili 
pak detektirati kontekste i aktere koji ih stvaraju 
i konzumiraju, a sve kako bi se u konačnici de-
šifrirali različiti društveni odnosi i norme. Mogu 
se, dakako, tumačiti i drugi “tekstovi” upisani u 
slikovnom i tekstualnom dijelu razglednice. 

Mnogi se znanstvenici u dvadeset prvom sto-
ljeću bave upravo razotkrivanjem i tumačenjem 
višeslojnih značenja zapisanih u razglednicama 
(Crang, 1996). Ovdje se, dakako, kao primjeri 
navode samo neki. Dular (1996) proučava ra-
zglednice kao etnološki dokument, ističući mo-
guće poruke koje nose motivi na slikovnim prika-
zima. O etnicitetima i društveno konstruiranim 
mitovima koji se prenose slikovnim razgledni-
cama pisala je Edwards (1996). Puljar (1997) 
je na primjeru konavoskih razglednica pokušala 
kulturno-antropološki razdvojiti mnogostruka 
značenja razglednice. Scheffer (1999) je istraži-
vala ulogu razglednica koje prikazuju arhitektu-
ru mjesta u stvaranju koncepcije mjesta, njezina 
značenja i proturječnosti. Pritchard i Morgan 
(2003) utvrdili su kako one pridonose kultur-
noj proizvodnji, izvedbi i konzumaciji krajolika, 
mjesta i identiteta. Mayes (2010) je proučavala 
laičku proizvodnju razglednica u Zapadnoj Au-
straliji. O međuigri vizije i proizvodnje znanja 
u kontekstu kulturnih konstrukcija prirode i 
percepcije okoliša na primjeru razglednica koje 
prikazuju nacionalni park Grand Canyon pisa-
la je Youngs (2012). Symes (2019) je uputio na 
odnose koji se iščitavaju već iz kratkih pisanih 
tekstova na razglednicama. Analizirajući poru-
ke pošiljatelja na razglednicama koje prikazuju 
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senders of postcards from (unattractive) industrial 
cities, Kisiel (2022) concludes that postcards primar-
ily have a utilitarian function, i.e. that of communi-
cating a message. Casteliani Marinho Falcao, Maki 
and Tanaka (2024) hold that postcards are primarily 
a means of communication, given that they can even 
depict natural disasters.

Albers and James (1983) demonstrated how pic-
ture postcards contributed to the strengthening and 
promotion of a stereotypical image of a people, while 
Cohen (1995) wrote about how they can carry clear 
political messages of the domination of one culture 
over another. By analysing colonial-era postcards 
from Arabia, Burns (2004) asserted their significance 
in the construction of a visual discourse on power 
and the interrelationship between history and pol-
itics. Similarly, Patterson (2006) explored postcards 
in the context of affirming the stereotypes and ideol-
ogies evident in the depictions of Britons and Indians 
on British postcards. By analysing Romanian indus-
trial sites and landscapes in picture postcards during 
the socialist period, Ilovan and Maroşi (2018) shed 
light on the strong ties between state ideology, the 
discourse on economic development, and the rep-
resentation of social development. Using the exam-
ple of picture postcards from the Republic of South 
Africa circulated from the 1940s to the 1970s, van 
Eeden (2011) demonstrated how such depictions 
reveal the society’s dominant ideological position. 
Mayhew (2021) explored the role of postcards in the 
maintenance of relationships between combatants 
and civilians during the First World War.

Considering that its advent coincided with the 
early days of tourism (Winiwarter, 2001), the post-
card has been the subject of many scholarly works in 
the field of tourism, which is understandable, giv-
en that the main purpose and function of the post-
card is to be a testament to the tourist’s voyage. A 
few researchers approached the postcard as a tourist 
product serving a promotional purpose, as well as a 
symbolic one, in the context of representing a certain 
destination. For instance, Corkery and Bailey (1994) 
used the example of postcards from Boston to illus-
trate how the shift in their depicted images points 
to place commodification. In her analysis of Maltese 
postcards, Markwick (2001) points to the diversifi-
cation of the motivations of contemporary tourism, 
revealing that, while the stereotypical image of Malta 

(neprivlačne) industrijske gradove Kisiel (2022) 
zaključuje da je primarna uloga razglednica ipak 
utilitarna, tj. da prenesu poruku. Da su razgled-
nice ponajprije sredstvo komunikacije jer mogu 
čak prikazivati prirodne katastrofe uvjeravaju 
Casteliani i sur. (2024).

Kako su slikovne razglednice pridonijele jača-
nju i promicanju stereotipne slike nekog naroda 
pokazuju Albers i James (1983) te prenošenju 
političkih poruka dominacije jedne kulture nad 
drugom pisao je Cohen (1995). Analizom ra-
zglednica iz Arabije u kolonijalnom razdoblju 
Burns (2004) je uputio na njihovu važnost u iz-
gradnji vizualnog diskursa o moći i međuodno-
su povijesti i politike. Slično je Patterson (2006) 
razglednice promatrao u kontekstu potvrđivanja 
stereotipa i ideologija koji se iščitavaju iz prikaza 
Britanaca i Indijaca na britanskim razglednica-
ma. Ilovan i Maroşi (2018) su analizom rumunj-
skih industrijskih područja i pejzaža prikazanih 
na razglednicama tijekom socijalističkog raz-
doblja uputili na snažnu vezu između državne 
ideologije, diskursa o gospodarskom razvoju i 
reprezentacije društvenog razvoja. Na primjeru 
slikovnih razglednica iz Južnoafričke Republike 
koje su bile u optjecaju od 1940-ih do 1970-
ih godina, van Eeden (2011) pokazala je kako 
prikazi mogu otkriti dominantni ideološki stav 
društva. Mayhew (2021) istraživao je ulogu ra-
zglednica u održavanju odnosa između boraca i 
civila tijekom Prvoga svjetskog rata.

Pojava razglednica podudara se s počecima 
turizma (Winiwarter, 2001), što je razumljivo s 
obzirom na osnovnu svrhu i funkciju razgled-
nica kao svjedoka turističkog putovanja, pa je 
tema mnogih radova iz područja turizma. Ra-
zglednicama kao u prvom redu turističkom pro-
izvodu koji ima svoju promotivnu svrhu, ali i 
simboličku svrhu u reprezentaciji destinacije, 
bave se i mnogi istraživači. Primjerice Corkery 
i Bailey (1994) su na primjeru bostonskih ra-
zglednica pokazali kako promjena slikovnih 
prikaza upućuje na komodifikaciju mjesta. Mar-
kwick (2001) je analizirajući malteške razgled-
nice uputila na diversifikaciju suvremenih turi-
stičkih motivacija pa osim stereotipnog imidža 
Malte kao otoka pogodnog za tip turizma “sunce 
i more”, turisti sve više pokušavaju prodrijeti u 
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as a ‘sun and sea’ destination is sustained, tourists are 
increasingly attempting to penetrate ‘backstage real-
ities.’ Hillman (2007) demonstrated that postcards 
were used to justify one’s journey and authenticate 
travel experience. Yüksel and Akgül (2007) explored 
whether images depicted by postcards evoke positive 
emotions and whether these emotions affect the re-
cipients’ choice of their holiday destination. Milman 
(2011) considered the construction and representa-
tion of the image of Alanya in Turkey for the purpos-
es of tourism. By analysing postcards from Berlin, 
the same author assessed the role of postcards in the 
presentation of the image of that tourism destination 
(Milman, 2012). Hahm, Li and Milman (2011) 
studied the role of postcards in the presentation of an 
image and the promotion of a destination. Pongajarn, 
van der Duim and Peters (2014) examined the role 
of contemporary Thai postcards in the enactment of 
tourism destinations. Zupanc (2019) wrote about a 
shelter on the Poklon overpass in Istria, its role in the 
development of tourism and its representations on 
postcards. Slunjski (2019) analysed the presentation 
of cultural heritage on Međimurje postcards for the 
purposes of tourism. Mârza (2022) used the example 
of Austro-Hungarian cities to study the beginnings 
of the transformation of cities into tourism brands. 
To demonstrate the significance of postcards for the 
early development of tourism in Sarajevo and their 
contribution to the promotion of Sarajevo as a tour-
ism destination, Banda et al. (2024) analysed and 
classified the motifs on picture postcards from the 
Austro-Hungarian period.

Research conducted by Viñao and Martínez Ruiz-
Funes (2016) focused on postcards used for the pro-
motion of educational institutions in Spain. Some 
authors took note of the exceptional educational 
potential of postcards and studied it. A project im-
plemented by Failing (2016) pointed out the use-
fulness of digitised postcards in historical research 
and interactive, inquiry-based teaching. Allen and 
Molina (1992) emphasised the importance of rep-
resenting a place and creating its image in geograph-
ical education. Using the Postcrossing project as an 
example, Vojteková, Kaľavská and Vojtek (2025) 
demonstrated that postcards distributed via the web 
can serve as an innovative, experimental method in 
teaching geography. Gugganig and Schor (2020) 
emphasised the usefulness of postcards in teaching 

“zakulisnu stvarnost”. Hillman (2007) je po-
kazala da razglednice služe kako bi se drugima 
opravdalo putovanje i dokazalo putno iskustvo. 
Yüksel i Akgül (2007) zanimalo je izazivaju li 
slike prikazane na razglednicama pozitivne emo-
cije i utječu li te emocije na odabir turističke 
destinacije za odmor. Milman (2011) se bavio 
konstrukcijom imidža i predstavljanjem sli-
ke turske Alanye u turističke svrhe. Analizom 
berlinskih razglednica isti je autor procijenio 
ulogu razglednica u predstavljanju imidža toga 
turističkog odredišta (Milman, 2012). Hahm i 
sur. (2011) istražili su ulogu razglednica u pred-
stavljanju slike i promociji destinacije. Ponga-
jarn i sur. (2014) iščitali su ulogu suvremenih 
tajlandskih razglednica u predstavljanju turistič-
kih odredišta. O skloništu na Poklonu u Istri 
i njegovoj ulozi u razvoju turizma te o njego-
vim reprezentacijama na razglednicama pisao je 
Zupanc (2019). Turističku prezentaciju kultur-
ne baštine na međimurskim razglednicama ana-
lizirao je Slunjski (2019). Početke pretvaranja 
gradova u turističke robne marke (brendiranje) 
istraživao je na primjeru austrougarskih gradova 
Mârza (2022). Želeći pokazati važnost razgled-
nica u počecima razvoja sarajevskog turizma i 
njihov doprinos promociji Sarajeva kao turistič-
kog odredišta, Banda i sur. (2024) analizirali su 
i klasificirali motive na slikovnim razglednicama 
iz austrougarskog razdoblja. 

O razglednicama koje su služile u promotivne 
svrhe obrazovnih institucija u Španjolskoj pisali 
su Viñao i Martínez Ruiz-Funes (2016). Neki su 
autori zapazili, a onda i istražili, izniman obra-
zovni potencijal razglednica. Failing (2016) je 
konkretnim projektom uputio na to kako digi-
talizirane razglednice mogu poslužiti u povije-
snim istraživanjima, ali i u interaktivnoj istra-
živačkoj nastavi. Allen i Molina (1992) ističu 
važnost prikazivanja mjesta te stvaranja imidža 
mjesta u nastavi geografije. Vojteková i sur. 
(2025) na primjeru projekta Postcrossing doka-
zuju da mrežno distribuirane razglednice mogu 
poslužiti kao inovativna eksperimentalna meto-
da u nastavi geografije. Gugganig i Schor (2020) 
naglašavaju kako razglednice mogu biti korisno 
nastavno sredstvo u antropologiji, ponajprije za 
iščitavanje otkrivenih, ali i prešućenih poruka. 
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anthropology, primarily for the purpose of interpret-
ing the messages they contain, whether manifest or 
hidden. Waitt and Head (2002) also examined rep-
resentational silences in postcards. Bonarou’s (2021) 
study of Greece’s self-representation through picture 
postcards provides a more detailed classification of 
authors and works according to their predominant 
themes and analytical approaches.

The publications consulted either describe and 
interpret individual representative postcards or an-
alyse all postcards in a collection with respect to sev-
eral selected characteristics. If the latter is the case, 
the publications usually do not discuss the analysis 
model used but simply present the aggregate data. 
Variations in the number of analysed postcards 
are quite significant, ranging from 12 (Pritchard 
& Morgan, 2003), 33 (Slunjski, 2019), 134 (An-
driotis & Mavrič, 2013), 150 (Puljar, 1997), 150 
(Milman, 2012), 357 (Larsen & Swanbrow, 2006), 
500 (Markwick, 2001), 748 (Zupanc, 2010), 2000 
(Phillips, 2000) and 4200 (Bonarou, 2021) to 5000 
(Winiwarter, 2008).

Zupanc (2010) is one of the first Croatian re-
searchers, and undoubtedly the first Croatian ge-
ographer, to categorise and quantitatively analyse a 
large set of postcards. He carried out a tabular anal-
ysis of the cultural and natural heritage motifs and 
toponymy represented on postcards from Istria. Bo-
gavčić (2015) classified postcards from Dalmatia ac-
cording to various criteria. Slunjski (2019) grouped 
postcards from Međimurje according to the locali-
ties and cultural heritage they represented. Bogavčić 
and Salopek Bogavčić (2020) grouped postcards 
from Croatia according to various categories. Sys-
tematic and comprehensive quantitative analyses of 
entire postcard collections, particularly digital ones, 
which cover several attributes, are rare. An author 
worth mentioning in this context is Sabolović-Kra-
jina (2024), who classified the digitised postcard 
collection of the Koprivnica museum according to 
publisher, year of publication or travel, and motifs. 
As previously mentioned, the above research did not 
present a comprehensive model of data analysis. The 
selected numerical data were usually presented in 
the interpretational part of the works, and only rare-
ly in tabular, aggregated form. Nevertheless, due to 
the extremely useful insights they provide regarding 
the analysis of certain types of data, the mentioned 

Waitt i Head (2002) su također analizirali prešu-
ćene poruke u razglednicama. U radu o samore-
prezentaciji Grčke Bonarou (2021) je napravila 
detaljniju razdiobu autora i djela prema prevla-
davajućim temama koje se iščitavaju u slikovnim 
razglednicama.

U pregledanim publikacijama ili se opisuju i 
interpretiraju pojedinačne reprezentativne ra-
zglednice ili se analiziraju sve razglednice odre-
đene zbirke prema nekoliko odabranih obilježja 
razglednica. Kada je ovo drugo slučaj, najčešće 
se u radovima ne prikazuje korišteni model ana-
lize već se samo iznose skupni podaci. Raspon 
broja analiziranih razglednica doista je velik – 
primjerice od 12 (Pritchard & Morgan, 2003), 
33 (Slunjski, 2019), 134 (Andriotis & Mavrič, 
2013), 150 (Puljar, 1997), 150 (Milman, 2012), 
357 (Larsen & Swanbrow, 2006), 500 (Mar-
kwick, 2001), 748 (Zupanc, 2010), 2000 (Phi-
llips, 2000), 4200 (Bonarou, 2021) do 5000 
(Winiwarter, 2008).

Među prvim hrvatskim istraživačima, a za-
sigurno prvi hrvatski geograf, koji je kategori-
zirao, a potom i kvantitativno analizirao velik 
skup razglednica je Zupanc (2010). Tablično 
je analizirao motive kulturne i prirodne bašti-
ne te toponimiju zastupljenu na istarskim ra-
zglednicama. Nadalje, podjelom dalmatinskih 
razglednica prema različitim kriterijima bavio 
se Bogavčić (2015). Podjelu razglednica prema 
prikazanim lokalitetima i kulturnim dobrima u 
Međimurju proveo je Slunjski (2019). Razvrsta-
vanjem hrvatskih razglednica prema više kriterija 
bavili su se Bogavčić i Salopek Bogavčić (2020). 
Cijele zbirke razglednica, osobito digitalne zbir-
ke, rijetko su se sustavnije kvantitativno anali-
zirale, uzimajući u obzir više atributa. U tom 
smislu treba izdvojiti autoricu Sabolović-Krajina 
(2024), koja je razvrstala digitalizirane razgled-
nice koprivničkog muzeja prema izdavaču, go-
dini izdavanja ili putovanja i motivima. Kako je 
istaknuto, u navedenim istraživanjima nije pre-
zentiran (sve)obuhvatni model po kojemu su se 
analizirali podaci. Odabrane brojčane podatke 
najčešće se navodilo u interpretativnom dijelu 
teksta, rjeđe i skupno u tablicama. Ipak, zbog 
iznimno korisnog uvida u analizu nekih poda-
taka, spomenuti radovi hrvatskih autora bili su 
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works of Croatian authors were an excellent foun-
dation and inspiration for this study. Therefore, this 
study can be understood as supplementing the earli-
er ones mentioned above.

RESEARCH METHODOLOGY

The types of content featured on a postcard can be 
divided into images (e.g., photographs, illustrations), 
printed text (e.g., name of the publisher and depict-
ed location), handwritten text (e.g., a note from the 
sender, the address of the recipient), a postage stamp 
and a postmark (place of dispatch). In order to collect 
as much varied data as possible, the research focused 
on inspecting and describing all the mentioned types 
of content. A database in the form of an extensive 
worksheet was prepared, containing 18 columns, 15 
of them dedicated to the selected characteristics/at-
tributes of the postcards, and 1645 rows (for 1644 
postcards and the title). The following attributes 
were analysed: 1) Postcard type; 2) Publisher (photogra-
pher); 3) Place of publication; 4) Year of publication; 5) 
Printing technique; 6) Number of pictures; 7) Colour of 
images; 8) Postcard format; 9) Depicted location; 10) 
Dominant motif; 11) Postcard contains handwritten 
text; 12) Language or script of the handwritten text; 13) 
Postcard sent; 14) Year of travel; 15) Recipient’s location 
(Table 1). The coding of individual attributes is de-
scribed in the Research Results section.

The research employed content analysis (quantita-
tive analysis of qualitative data, used to classify and 
categorise attributes), descriptive statistics (used to 
calculate the share of individual attributes and their 
graphic representation), and the exemplar method 
(used to analyse geographical data in greater detail, 
in order to exemplify the application of the model). 
Content analysis primarily relies on classification and 
categorisation. Classification refers to the grouping of 
attributes according to predefined, precise, and mu-
tually exclusive criteria (e.g., postcard type, colour of 
images, whether the postcard contains handwritten 
text, whether it was sent). Categorisation is a meth-
od based on the common features and similarities 
between attributes, which are subsequently grouped 
into categories according to their similarities (e.g., 
dominant motif, year of publication). As such, it is 
necessarily subjective, considering it depends on the 

izvrstan temelj i inspiracija ovom radu. Susljed-
no tomu, ovaj se rad može smatrati nadopunom 
tih ranijih radova.

METODOLOGIJA ISTRAŽIVANJA

Sadržaj razglednice može se podijeliti na sli-
kovni prikaz (npr. fotografija, ilustracija), tiska-
ni tekst (npr. izdavač, ime prikazanog mjesta), 
pisani tekst (npr. poruka pošiljatelja, adresa 
primatelja), poštansku marku i poštanski žig 
(mjesto slanja). U ovom su se istraživanju za 
potrebe dobivanja što većeg broja raznovrsnih 
podataka pregledavali i opisivali svi navedeni 
dijelovi. Izrađena je baza, odnosno ekstenzivna 
radna tablica s 18 stupaca, od kojih se 15 odnosi 
na izdvojene karakteristike/atribute razglednica, 
i 1645 redaka (1644 pojedinačne razglednice i 
naslovni redak). Analizirani atributi su: 1. Tip 
razglednice, 2. Izdavač (fotograf ), 3. Mjesto iz-
davanja, 4. Godina izdavanja, 5. Tiskarska teh-
nika, 6. Broj slikovnih prikaza, 7. Boja slikov-
nih prikaza, 8. Format razglednice, 9. Prikazano 
mjesto, 10. Dominantni motiv, 11. Ispisana 
razglednica, 12. Jezik ili pismo pisanog teksta, 
13. Poslana razglednica, 14. Godina putovanja, 
15. Naselje primatelja (Tab. 1.). Kodiranje poje-
dinih atributa opisano je u poglavlju „Rezultati 
istraživanja”.

U istraživanju su primijenjene analiza sadrža-
ja (kvantitativna analiza kvalitativnih podataka; 
primjenjuje se za klasificiranje i kategoriziranje 
atributa), deskriptivna statistika (služi za izra-
čunavanje udjela i grafičko prikazivanje atribu-
ta) i egzemplarna metoda (služi za podrobnije 
analiziranje geografskih podataka kao primjera 
primjene modela). U analizi sadržaja najčešće se 
primjenjuju klasifikacija i kategorizacija. Klasifi-
kacijom se atributi razvrstavaju prema unaprijed 
definiranim, preciznim i međusobno isključivim 
kriterijima (npr. tip razglednice, boja slikovnih 
prikaza, ispisana razglednica, poslana razgled-
nica). Kategorizacija je metoda koja se temelji 
na zajedničkim obilježjima i sličnostima među 
atributima koji se, u skladu s tim sličnostima, 
naknadno razvrstavaju u kategorije (npr. domi-
nantni motivi, godina izdavanja). Stoga je nužno 
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author and the purpose of research. Although catego-
risation allows for greater flexibility and arbitrariness 
in choosing the number and range of grouping cate-
gories, these characteristics are also its biggest disad-
vantage, given that they enable the assignment of an 
attribute to several categories and the selection of dif-
ferent categories by different researchers, all of which 
renders impossible the comparison of the results.

The number of analysed postcards differs from 
one category to another because it depends on the 
amount of data that could be collected on a specific 
attribute. Thus, the number can be lower or higher 
than the total number of postcards. A lower num-
ber is the result of deducting, from the total number 
of postcards, all the postcards which do not contain 
data on the relevant attribute (obtained either from 
the postcard itself or the metadata; e.g., cases where 
there is no data on the publisher or place of publica-
tion) or which contain unknown or illegible data on 
the relevant attribute (e.g., cases where the depicted 
location is unknown or the year of travel indicated 
on the postmark is illegible). A higher number is the 
result of the appearance of multiple data of the same 
type on a single postcard (e.g., cases where the pub-
lisher is registered in several cities or the text is written 
in several languages).

The development of the model faced numerous 
limitations, which calls for a detailed description to 
ensure the clarity and applicability of the model. The 
limitations concerning the entire postcard collection 
and certain general difficulties with identifying the 
data from the postcards are discussed below, while 
the section on research results describes the challenges 
related to specific attributes:

Classification of the digitised postcards from the 
Digital Collection of NSK into subcollections. This 
resulted in a varying total number of postcards and 
the repetition of certain postcards across several sub-
collections. The total number of postcards analysed 
in this study was obtained based on researching each 
collection that contained postcards.

Missing scans of postcard backs. Namely, certain 
postcards were missing scans of the back. However, 
the metadata for some of them contained informa-
tion taken from the back (e.g., year and place of pub-
lication, publisher, year of travel), which was taken 
into consideration as part of the analysis. 

In cases where the metadata did not correspond to 

subjektivna jer ovisi o autoru i cilju pojedinog 
istraživanja. Premda kategorizacija s jedne stra-
ne omogućuje veću fleksibilnost i arbitrarnost u 
odabiru broja i raspona kategorija razvrstavanja, 
s druge su strane baš te karakteristike njezina 
najveća poteškoća jer omogućuju svrstavanje 
atributa u više kategorija, kao i odabir različitih 
kategorija i raznih istraživača, onemogućujući 
tako usporedbe rezultata.

Broj analiziranih razglednica u pojedinoj kate-
goriji razlikuje se jer ovisi o tome koliko se poda-
taka o pojedinom atributu moglo odrediti. Može 
biti manji ili veći od ukupnog broja razglednica. 
Manji se dobiva kad se od svih razglednica oduz-
mu one za koje podaci o tom atributu ne posto-
je (ni na razglednici, ni u metapodacima; npr. 
nema podatka o izdavaču ili mjestu izdavanja), 
ili su nepoznati ili nečitki (npr. prikazano mje-
sto je nepoznato ili je na žigu nečitka godina pu-
tovanja). Veći broj je rezultat pojavljivanja više 
istovrsnih podataka (npr. izdavač je registriran 
u više gradova ili je tekst ispisan na više jezika).

Pri izradi modela nametnula su se mnoga 
ograničenja koja je radi jasnoće i primjenjivo-
sti modela potrebno podrobno opisati. Ovdje se 
navode ona koja se odnose na cjelokupnu zbir-
ku razglednica i opće poteškoće u detektiranju 
podatka iz razglednica, dok se u poglavlju o re-
zultatima istraživanja opisuju izazovi vezani uz 
pojedine atribute:

Razvrstavanje digitaliziranih razglednica Di-
gitalne zbirke NSK-a u različite podzbirke. Po-
sljedica je različit ukupni broj razglednica te 
ponavljanje istih razglednica u više zbirki. Uku-
pan broj ovdje analiziranih razglednica plod je 
pretraživanja svake pojedine zbirke koja sadrži 
razglednice. 

Nedostatak skenirane poleđine razglednica. 
Naime, neke razglednice nemaju skeniranu po-
leđinu. Unatoč tomu, neke ipak u metapodaci-
ma imaju podatke s poleđine koji su dio analize 
(npr. godina i mjesto izdavanja, izdavač, godina 
putovanja), pa su ti podaci preuzeti. 

Metapodaci ponekad ne odgovaraju podacima 
s razglednice. U tom su se slučaju preuzimali po-
daci s razglednice.

Nedostatak uobičajenih podataka na razgled-
nici. U tom se slučaju do podataka dolazilo 
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the information on the postcard, the latter was con-
sidered relevant.

Missing standard information on the postcard. In 
such cases, the information was obtained indirectly 
(e.g., the year of publication or travel of a postcard 
could be approximated based on the year of construc-
tion of a depicted building or the period of activity of 
the printing house).

Illegible information. The illegible parts were usu-
ally the text written by the sender (address, note) or 
the postmark containing information on the year and 
place of dispatch and/or receipt. The printed text was 
mostly legible.

The digital collection is not representative. Namely, 
like all postcard collections, this one is but a part of the 
total fund of postcards published and circulated in an 
area within a certain period. Collections usually con-
tain postcards that can be valued as collectables, e.g., 
those which represent rare or oldest examples (Wini-
warter, 2008), obtained by libraries and archives from 
various collectors. In addition, NSK digitises postcards 
as part of various projects (e.g., Greetings from Cro-
atia), which means that the digitised postcard fund 
is a result of separate initiatives. There are also other 
factors at play. Considering that NSK is located in 
Zagreb, the postcards from Zagreb were digitised first 
(the Greetings from Zagreb project). Therefore, when 
interpreting the results of the analysis of the postcard 
collection and its contents, one should preclude the 
adoption of general conclusions on causal relations, 
that is, conclusions on all Croatian postcards, all post-
cards in NSK, or all postcards from a certain location, 
and strive to deduce only on the basis of the digitised 
postcard collection discussed herein.

Examples of the analysis of individual postcards

Two postcards shown in Figure 1 were selected 
as examples of individual postcard analysis. The ti-
tle of the first postcard (Figs. 1a and 1b) is Zagreb: 
The Building of the Department of Religion and 
Education (https://digitalna.nsk.hr/graficka-zbir-
ka-nsk/?pr=i&id=14900). As the postcard bears a 
long address, it was assigned to Category 2. Infor-
mation about the Zagreb-based publisher (Papirnica 
F. X. Hribara) is printed on the front, making Za-
greb the place of publication. The date on which the 
postcard was written appears on the front, while the 

posredno (npr. na temelju godine izgradnje pri-
kazanog objekta ili razdoblja djelovanja tiskare 
mogla se okvirno odrediti godina izdavanja ili 
putovanja razglednice).

Nečitki podaci. Najčešće su nečitki pisani 
tekst pošiljatelja (adresa, poruka) i poštanski žig 
s podacima o godini te mjestu slanja i/ili prima-
nja. Tiskani tekst uglavnom je čitak.

Digitalna zbirka nije reprezentativna. Naime, 
sve su zbirke razglednica samo dio ukupnog 
fonda izdanih i putujućih razglednica nekog 
razdoblja i na nekom području. Zbirke u na-
čelu sadrže kolekcionarski vrijedne razglednice, 
npr. rijetke ili najstarije primjerke (Winiwarter, 
2008), a u knjižnicama i arhivima one su zapri-
mljene od pojedinih kolekcionara. Osim toga, 
digitalizacija razglednica u NSK-u provodi se po 
projektima (npr. Pozdrav iz Hrvatske), što znači 
da je fond digitaliziranih razglednica proizvod 
izdvojenih inicijativa. Osim toga, djeluju i drugi 
faktori. Tako je s obzirom na smještaj NSK-a u 
Zagrebu, najprije započela digitalizacija zagre-
bačkih razglednica (projekt Pozdrav iz Zagreba). 
Stoga u interpretaciji rezultata proizašlih iz ana-
lize zbirke i sadržaja njezinih razglednica treba 
imati na umu da se iz njih ne mogu donositi 
opći zaključci o uzročno-posljedičnim odnosi-
ma, odnosno zaključci koji bi se mogli odnositi 
na sve hrvatske razglednice ili sve razglednice u 
NSK-u ili sve razglednice nekoga mjesta, nego 
samo zaključci vezane za ovu zbirku digitalizira-
nih razglednica.

Primjeri analize pojedinačnih razglednica

Kao primjeri analiza pojedinačnih razglednica 
uzete su dvije razglednice prikazane na Sl. 1. Na-
slov prve (Sl. 1a i 1b) je Zagreb: Zgrada odjela 
za bogoštovje u nastavu (https://digitalna.nsk.hr/
graficka-zbirka-nsk/?pr=i&id=14900). Riječ je o 
razglednici s dugom adresom pa je svrstana u ka-
tegoriju 2. Na prednjoj strani otisnut je podatak o 
izdavaču (Papirnica F. X. Hribara) iz Zagreba, pa 
je Zagreb mjesto izdavanja. Na prednjoj je strani 
datum ispisivanja razglednice, a na stražnjoj žig 
s godinom slanja, 1899., pa se zaključuje da je 
razglednica izdana 1899. ili prije. U metapoda-
cima je navedeno da je upotrijebljena tiskarska 



52

31/1 (2026) 35-74	 I. Crljenko, B. Blažina

postmark on the reverse indicates the year of travel, 
namely 1899; it can therefore be concluded that the 
postcard was published in or before 1899. The meta-
data state that the printing technique used was print, 
and the postcard was therefore classified in Catego-
ry 1. The postcard contains a single image (1) and 
is black-and-white (Category 1). Its format is stand-
ard (9.1 × 14.2 cm; Category 1). The place depicted 
is Zagreb, while the dominant motif is a building, 
that is, an individual built structure, which belongs 
to Category 2. The postcard contains handwritten 
text (Category 1). The sender’s text, in English (‘Best 
wishes’), is written on the front side. The postcard 
bears two postmarks: the first from the place of dis-
patch (Zagreb), and the second from the recipient’s 
settlement (Jarkovac, in the municipality of Sečanj, 
Vojvodina). This indicates that the postcard was sent 
(Category 1) and travelled to the settlement in 1899, 
as is also stated by the sender in the recipient’s ad-
dress. The year in which the postcard was written, 
which coincides with its year of travel, was recorded 
by the sender on the front.

The title of the second postcard (Figs. 1c and 1d) 
is Jalkovec near Varaždin (https://digitalna.nsk.hr/
graficka-zbirka-nsk/?pr=i&id=629036). As it bears a 
short address, it was assigned to Category 1. Neither 
the publisher nor the place of publication is indicat-
ed, and both variables were therefore assigned Cate-
gory 0. On the reverse, the sender recorded the date 
on which the postcard was written (20 December 
1954). The postmark bears the same year (1954), 
leading to the conclusion that the postcard was pub-
lished in or before 1954. According to the metadata, 
the printing technique used was phototype, and the 
postcard was therefore assigned to Category 2. The 
postcard contains a single image (1) and is black-
and-white (Category 1). Its format is standard (9.1 × 
13.8 cm; Category 1). The place depicted is Jalkovec 
near Varaždin, while the dominant motif is a manor 
house, that is, an individual built structure, which 
belongs to Category 2. The postcard contains hand-
written text (Category 1). The sender’s message, writ-
ten in German and Croatian, appears on the reverse. 
The postcard bears a postmark indicating the place of 
dispatch (Varaždin), demonstrating that it was sent 
(Category 1) and travelled to Zagreb in 1954, as indi-
cated by the recipient’s address. The year in which the 
postcard was written, which coincides with its year of 

tehnika tisak, pa je svrstana u kategoriju 1. Na 
razglednici je jedan slikovni prikaz (1); razgled-
nica je crno-bijela (kategorija 1). Format razgled-
nice je uobičajen (9,1 x 14,2 cm; kategorija 1). 
Prikazano mjesto je Zagreb, a dominantni motiv 
zgrada, tj. pojedinačni izgrađeni objekt, koji pri-
pada kategoriji 2. Razglednica je ispisana (kate-
gorija 1). Tekst pošiljatelja na engleskom jeziku 
(“Best wishes”) napisan je na prednjoj strani. Ra-
zglednica ima čak dva žiga – prvi iz mjesta slanja 
(Zagreb), drugi iz naselja primatelja (Jarkovac, 
općina Sečanj u Vojvodini) – što upućuje na to 
da je razglednica poslana (kategorija 1) i putovala 
je 1899. u navedeno naselje (napisao i pošiljatelj 
u adresi primatelja). Godinu ispisivanja, koja se 
podudara s godinom putovanja, napisao je poši-
ljatelj na prednjoj strani.

Naslov druge razglednice (Sl. 1c i 1d) je Jalko-
vec kod Varažidna (https://digitalna.nsk.hr/gra-
ficka-zbirka-nsk/?pr=i&id=629036). Riječ je o 
razglednici s kratkom adresom pa je svrstana u ka-
tegoriju 1. Nije otisnut podatak o izdavaču ni mje-
sto izdavanja pa su obje kategorije 0. Na stražnjoj je 
strani pošiljatelj napisao datum ispisivanja razgled-
nice (20. 12. 1954.). Na žigu je ista godina (1954.) 
pa se zaključuje da je razglednica izdana 1954. ili 
prije. U metapodacima je navedeno da je upotrije-
bljena tiskarska tehnika svjetlotisak, pa je svrstana u 
kategoriju 2. Na razglednici je jedan slikovni prikaz 
(1); razglednica je crno-bijela (kategorija 1). Format 
razglednice je uobičajen (9,1 x 13,8 cm; kategorija 
1). Prikazano mjesto je Jalkovec kraj Varaždina, a 
dominantni motiv dvorac, tj. pojedinačni izgrađeni 
objekt, koji pripada kategoriji 2. Razglednica je ispi-
sana (kategorija 1). Tekst pošiljatelja na njemačkom 
i hrvatskom jeziku napisan je na stražnjoj strani. Ra-
zglednica ima žig na kojem je otisnuto mjesta slanja 
(Varaždin), što upućuje na to da je razglednica po-
slana (kategorija 1) i da je putovala 1954. u Zagreb 
(prema adresi primatelja). Godinu ispisivanja, koja 
se podudara s godinom putovanja, napisao je poši-
ljatelj na stražnjoj strani.

REZULTATI ISTRAŽIVANJA

Nakon određivanja glavnih obilježja/atributa 
razglednica, a prije razvrstavanja svake razgled-
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travel, was recorded by the sender on the reverse.

RESEARCH RESULTS

After the determination of the main characteristics/
attributes of the postcards, and before the classifica-
tion of each postcard according to them, the attrib-
utes were divided into four clusters, according to the 
type of data obtainable from each postcard and inher-
ent to a specific area: geographical, historiographical, 
linguistic, and technical. 

Although the technical cluster is described at the 
end of the study, one of the attributes it contains, 
i.e. postcard type, is presented below. Given that 
the attribute reflects a postcard’s general appear-
ance (which is, in turn, connected to the postcard’s 
purpose and time of publication), it was deemed 
to be a logical starting point for further classifica-
tion. A postcard’s appearance is defined by its lay-
out, in terms of the arrangement of the image, the 
sender’s text and the recipient’s address, observed 
by comparing the front and the back. Therefore, 

nice prema njima, atribu ti su podijeljeni u četiri 
klastera određena prema vrsti podataka koji se 
mogu iščitati iz razglednice, a koji inherentno 
pripadaju određenom području: geografski, 
historiografski, jezični i tehnički. 

Premda se tehnički klaster opisuje na kraju 
rada, ovdje se predstavlja jedan njegov atribut 
– Tip razglednice – koji odražava njezin opći 
izgled (koji je pak povezan sa svrhom razgled-
nice i vremenom izdavanja) pa se nameće kao 
logično polazište u daljnjim razvrstavanjima. 
Izgled je određen smještajnim odnosom slikov-
nog prikaza, teksta pošiljatelja i adrese primate-
lja, što se uočava usporedbom prednje strane i 
poleđine. Stoga su prema tipu izdvojene četiri 
kategorije razglednica: 

•	 Razglednica s dugom adresom (2)
•	 Razglednica s kratkom adresom (1)
•	 Čestitka (3)
•	 Nepoznato (ne može se odrediti tip jer nema 

Slika 1. (a) Primjer prednje strane razglednice s dugom adresom; (b) Primjer poleđine razglednice s dugom adresom; 
(c) Primjer prednje strane razglednice s kratkom adresom; (d) Primjer poleđine razglednice s kratkom adresom
Figure 1 (a) Example of the front of a postcard with a long address; (b) Example of the back of a postcard with a long 
address; (c) Example of the front of a postcard with a short address; (d) Example of the back of a postcard with a short address
Izvor: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: National and University Library in Zagreb, 2023

a

c

b

d
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four postcard categories were established based on 
postcard type:

•	 postcard with a long address (2)
•	 postcard with a short address (1)
•	 greeting card (3)
•	 unknown (the type cannot be determined be-

cause the scan of the back is missing) (0).

Postcards with a long address feature an image and 
the sender’s text on the front, and only the recipient’s 
address on the back. These are older variants of post-
cards (Cro. dopisnica) (Fig. 1a. and Fig. 1b.). Post-
cards with a short address feature an image on the 
front and the sender’s text and recipient’s address on 
the back, which is split into two parts. These are more 
recent postcards, like the ones found today (Fig. 1c. 
and Fig. 1d.). A greeting card is a thematic postcard 
used to convey good wishes in connection with a sig-
nificant day or pleasant event.

Out of a total of 1644 postcards in the analysed 
set, almost two thirds (64.1%) belong to the category 
of postcards with a short address, while those with 
a long address (dopisnice) comprise 28.3% of the set 
(Fig. 2).

In accordance with the objective of the study, the 
attributes in the geographical cluster are described in 
detail below. A simple quantitative analysis of the ge-
ographical attributes was carried out to exemplify the 

skeniranu poleđinu) (0).
Razglednica s dugom adresom na prednjoj 

strani ima slikovni prikaz i tekst pošiljatelja, a 
na poleđini samo adresu primatelja. Riječ je za-
pravo o dopisnici, tj. starijem obliku razglednice 
(Sl. 1a. i Sl. 1b.). Razglednica s kratkom adre-
som na prednjoj strani ima slikovni prikaz, a na 
podijeljenoj poleđini tekst pošiljatelja i adresu 
primatelja. To su mlađe razglednice, one kakve 
danas poznajemo (Sl. 1c. i Sl. 1d.). Čestitka je 
tematska razglednica kojom se prenosi želja izra-
žena u povodu značajnog dana ili ugodnog do-
gađaja. 

Od ukupno 1644 razglednica u analiziranom 
skupu, gotovo dvije trećine (64,1 %) pripadaju 
skupini razglednica s kratkom adresom, dok ra-
zglednice s dugom adresom čine 28,3 % (Sl. 2.).

U skladu s ciljem istraživanja, dalje se detalj-
nije opisuju atributi geografskog klastera. Kao 
primjer uporabe podataka dobivenih razvrstava-
njem podataka, provedena je jednostavna kvan-
titativna analiza geografskih atributa.

Geografski klaster

Ovaj klaster okuplja geografski relevantne po-
datke, razvrstane u četiri atributa: Prikazano mje-
sto, Dominantni motiv, Mjesto izdavanja, Naselje 
primatelja

64,1

Razglednice s dugom adresom /
Postcards with a long adress

Razglednice s kratkom adresom /
Postcards with a short adress

Čestitke /
Greeting cards

Nepoznato /
Unknown

5,2
2,5

28,3

Slika 2. Tip razglednice
Figure 2 Postcard type 
Izvor: izračunali autori na temelju: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: Calculated by the authors based on: National and 
University Library in Zagreb, 2023
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use of data obtained by data classification.

Geographical cluster

This cluster includes geographically relevant data 
classified according to four attributes: depicted lo-
cation, dominant motif, place of publication, recip-
ient’s location.

Depicted location

This attribute is found on the front of the post-
card. The term ‘location’ means any place/locality, i.e. 
geographical feature, shown on the postcard (e.g. an 
island, a valley, a mountain). It does not refer only 
to inhabited places, although they are the ones that 
are most frequently depicted. The attribute depicted 
location is divided into two categories:

•	 exact location (if it was possible to determine the 
exact location, which was usually written on the 
postcard);

•	 unknown (if it was impossible to determine •	
the exact location shown or if the postcard did not 
feature an image of a location) (0). 

The main difficulty lay in identifying the depicted 
location in cases where its name appeared in several 
variants. In such cases, the contemporary names of 
inhabited places were always entered in the work-
sheet, regardless of the variant in which they appeared 

Prikazano mjesto

Ovaj atribut nalazi se s prednje strane razgled-
nice. Pod pojmom “mjesto” razumijevaju se sva 
mjesta/lokaliteti, odnosno geografski objekti pri-
kazani na razglednici (npr. otok, dolina, planina), 
ne samo naseljena mjesta, premda su ona najčešća. 
Atribut Prikazano mjesto razvrstavan je u dvije ka-
tegorije: 

•	 Točno mjesto (kada se točno moglo odrediti o 
kojem je mjestu riječ, što je najčešće pisalo na 
razglednici)

•	 Nepoznato (nije moguće točno odrediti prika-
zano mjesto ili ne prikazuje prostor) (0). 

Glavna poteškoća je određivanje prikazanog 
mjesta u slučaju kad se to ime pojavljuje u više va-
rijanti. U tom su slučaju u radnu tablicu dosljed-
no upisivana suvremena imena naselja, bez obzira 
na to u kojoj se varijanti pojavljuju na razglednici 
(npr. Rijeka, ne Fiume, Opatija, ne Abbazia, ne 
Budim nego Budimpešta). Drugi je problem bio 
odgonetavanje toponima manjih naselja ili lokali-
teta na stranim jezicima, što se rješavalo dodatnim 
istraživanjem (npr. češki gradić Lanškroun zapisan 
na njemačkom kao Landskron).

Kvantitativna analiza ovoga atributa pokazuje da 
polovica (50,2 %) razglednica u zbirci prikazuje 
Zagreb (Tab. 2.). Svojom zastupljenošću unutar 

Prikazano mjesto / Depicted location
Broj razglednica / 

Number of postcards
Udio razglednica / 
Share of postcards

Zagreb 825 50,2

Osijek 20 1,2

Vukovar 20 1,2

Medvednica 16 1,0

Topusko 15 0,9

Glina 12 0,7

Metković 12 0,7

Petrinja 12 0,7

Krapinske Toplice 11 0,7

Opuzen 10 0,6

Nepoznato / Unknown 95 5,8

Tablica 2. Prikazana mjesta na razglednicama (10 ili više pojavljivanja)
Table 2 Locations depicted on postcards (10 or more occurrences)

Izvor: Izračunali autori na temelju: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: Calculated by the authors based on: National and 
University Library in Zagreb, 2023
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on the postcard (e.g., Rijeka instead of Fiume, Opatija 
instead of Abbazia, Budapest instead of Budim/Buda). 
Deciphering the toponyms of small, inhabited places 
or localities written in a foreign language presented 
yet another difficulty, which was resolved through ad-
ditional research (e.g., the Czech town of Lanškroun 
was written in German as Landskron).

Quantitative analysis of the attribute revealed that 
half (50.2%) of the postcards from the collection de-
picted Zagreb (Tab. 2). Other inhabited places were 
represented to a much lower degree in the collection 
than Zagreb; they appeared on about a dozen post-
cards each, or even on just a few. Osijek, Vukovar, 
Medvednica, and Topusko appeared on approximate-
ly 1% of the postcards. The extreme overrepresenta-
tion of postcards from Zagreb is a direct consequence 
of the plan to digitise the postcard collection of NSK, 
according to which postcards from Zagreb were dig-
itised first.

Dominant motif

This attribute also appears on the front of the post-
card. The attribute was classified into the geograph-
ical cluster because the great majority of the motifs, 
as this study will reveal, depict the visible social and 
natural elements of space, i.e. elements of the land-
scape, which contain data on the space and changes 
within it. 

In this study, motifs are discussed primarily re-
garding those that are dominant. Considering that 
the primary aim of the study is to propose a model 
of the analysis of a postcard collection and demon-
strate its applicability in geography, as a source of ge-
ographically relevant data, rather than to interpret in 
detail the geographical motifs in the analysed set of 
postcards, the classification of the motifs was highly 
simplified. This means that a single dominant motif 
was identified on each image and then assigned to a 
single category (e.g., if the image showed a street with 
a church visible on it, it was assigned to only one cat-
egory, A, rather than to two categories, A and B), re-
gardless of the potential number of motifs the image 
contained. Therefore, the images and motifs stand in 
a ratio of 1:1. Occasionally, the postcard’s title indi-
cated the dominant motif. Qualitative research of the 
depicted geographical motifs would certainly require 
a more precise categorisation, i.e. the assignment of 

zbirke ostala naselja znatno zaostaju za Zagrebom; 
broje se u desecima ili tek nekoliko. Na oko 1 % 
razglednica prikazani su Osijek, Vukovar, Medved-
nica i Topusko. Izrazita nadzastupljenost zagrebač-
kih razglednica izravna je posljedica plana digita-
lizacije zbirki razglednica iz NSK-a, prema kojem 
je digitalizacija započela s razglednicama Zagreba.

Dominantni motiv

Ovaj se atribut također nalazi s prednje strane 
razglednice. Atribut je svrstan u geografski kla-
ster jer motivi inherentno u velikoj većini, kako 
će pokazati i ovo istraživanje, prikazuju vidljive 
društvene i prirodne sastavnice prostora, tj. ele-
mente pejzaža, koji donose podatke o prostoru i 
promjenama u njemu.

U ovom se radu motivi odnose na “domi-
nantne motive”. Naime, budući da se radom 
ponajprije želi predložiti model analize zbirke 
razglednica i njegova primjenjivost u geografiji 
kao izvora geografski relevantnih podataka, a ne 
konkretno i detaljno interpretiranje geografskih 
motiva iz analiziranog skupa razglednica, razvr-
stavanje motiva krajnje je pojednostavljeno. To 
znači da se za svaki prikaz, bez obzira na mogući 
broj motiva, određivao jedan, dominantni mo-
tiv koji se pripisao jednoj kategoriji (npr. ako je 
prikazana ulica u kojoj se vidi i crkva, dodije-
ljena je jedna kategorija, A, a ne dvije, A i B). 
Dakle, odnos slikovnih prikaza i motiva je 1 : 1. 
Katkad je dominantni motiv sugeriran u naslovu 
razglednice. Treba istaknuti da bi u kvalitativ-
nom istraživanju prikazanih geografskih motiva 
motive svakako trebalo kategorizirati preciznije, 
tj. u više kategorija. Na primjer, s obzirom na 
motive, Bogavčić (2015) je razglednice podijelio 
na topografske (prikazuju naselja i zemljopisna 
područja) i tematske u užem smislu (slikovni 
prikazi nisu dominantno vezani za neko naselje 
ili zemljopisno područje, tj. prikazuju ljude, ži-
votinje, prirodne pojave i tvorevine, ljudske tvo-
revine, čestitke, reklame, reprodukcije umjetnič-
kih djela).

Atribut Dominantni motivi razvrstan je u šest 
kategorija. Prve tri kategorije izrazito su geograf-
ske, a druge tri uključuju tematski negeografske 
motive: 
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individual motifs to several categories. For instance, 
Bogavčić (2015) divided postcards, according to their 
motifs, into topographic (depicting inhabited places 
and geographical areas) and thematic in a strict sense 
(featuring images that are not primarily related to 
an inhabited place or geographical area, but rather, 
represent people, animals, natural phenomena, and 
formations or human creations as well as express 
greetings or feature advertisements or artwork repro-
ductions).

The Dominant motifs attribute is divided into six 
categories. The first three are markedly geographical, 
while the other three include motifs that are non-ge-
ographical in terms of theme:

•	 Panoramic and close-up motifs: urban landscape 
(parts of big cities, smaller inhabited places that 
had an urban morphology at the time of the 
postcard’s production), rural landscape (sparsely 
populated areas with rural characteristics, inhab-
ited places that had a typical rural morphology 
at the time of the postcard’s production), coastal 
landscape (sparsely populated coastal areas with 
rural characteristics, inhabited places that had a 
more rural than urban morphology at the time of 
the postcard’s production, coastal towns), street, 
square, park, port/harbour, waterfront, prome-
nade, etc. (1)

•	 Individual built structures: castle, fortress, sacral 
building (church, chapel, cathedral, monastery, 
parish house), residential building (summer 
house, villa, house), administrative building, mili-
tary building, financial establishment, school, sci-
entific institution, healthcare institution (health 
resort, hospital, sanatorium), cultural establish-
ment (theatre), sports establishment (stadium), 
factory, industrial facility, rail terminal, railway 
station, railway line, overlook, hospitality estab-
lishment (bathhouse, hotel, restaurant), farmland, 
shop, customs house, mountain chalet, headquar-
ters of an association, fountain, developed spring, 
exhibition pavilion, city gates, stud farm, mon-
ument, tower, bridge, ruins, archaeological site, 
tomb, etc. (2)

•	 Natural features: islet, waterfall, river, lake, cave, 
forest, coast, bay, beach, canyon, field, hill, chan-
nel, etc. (3)

•	 A person or a group of people: children, musi-

•	 Panoramski i uži motivi: gradski pejzaž (dije-
lovi velikih gradova, manja naselja koja su u 
vrijeme nastanka razglednice imala gradsku 
morfologiju), seoski pejzaž (slabije naselje-
ni predjeli seoskih obilježja, naselja koja su 
u vrijeme nastanka razglednice tipično se-
oske morfologije), priobalni pejzaž (slabije 
naseljeni predjeli seoskih obilježja uz obalu, 
naselja uz obalu koja su u vrijeme nastanka 
razglednice više seoske nego gradske morfo-
logije, gradići na obali), ulica, trg, park, luka/
lučica, riva, obala, šetalište i dr. (1)

•	 Pojedinačni izgrađeni objekti: dvorac, utvr-
da, crkvena ustanova (crkva, kapelica, kate-
drala, samostan, župni dvor), stambena zgra-
da (ljetnikovac, vila, kuća), upravna zgrada, 
vojna zgrada, financijska zgrada, škola, 
znanstvena ustanova, zdravstvena ustanova 
(lječilište, bolnica, sanatorij), kulturna usta-
nova (kazalište), sportska ustanova (stadion), 
tvornica, industrijski objekt, kolodvor, želje-
znička postaja, pruga, vidikovac, ugostiteljski 
objekt (kupalište, hotel, restoran), poljopri-
vredno dobro, trgovina, carina, planinarski 
dom, zgrada udruge, fontana, uređeni izvor, 
paviljon izložbe, gradska vrata, pastuharnica, 
spomenik, toranj, most, ruševine, arheološko 
nalazište, grobnica i dr. (2)

•	 Prirodni objekti: otočić, slap, rijeka, jezero, 
špilja, šuma, obala, zaljev, plaža, kanjon, po-
lje, brdo, kanal i dr. (3)

•	 Osoba ili skupina ljudi: djeca, glazbenici, va-
trogasci, povorke i dr. (4)

•	 Ostalo: pojedinačne biljke i životinje, vozila 
(vlak, uspinjača, brod), strojevi, grb, doga-
đaj, dekoracija, znak, predmet i dr. (5)

•	 Posebne razglednice: čestitka (tematska ra-
zglednica), tiskanica (reklamna razglednica 
koja prikazuje izgrađeni objekt, a namijenje-
na je putovanju) (6).

Osnovna poteškoća u ovom dijelu analize pro-
izlazi iz glavnog svojstva kategorizacije, a to je da 
se motivi mogu ravnopravno razvrstati u više ka-
tegorija. Stoga je odabrano samo šest kategorija. 
Veći broj kategorija značio bi više kombinacija 
kategorija u tablici i znatno veći broj motiva od 
ukupnog broja razglednica, što bi otežalo razvr-



58

31/1 (2026) 35-74	 I. Crljenko, B. Blažina

cians, firefighters, processions etc. (4)
•	 Other: specific plants or animals, means of trans-

port (train, funicular, ship), machinery, coat of 
arms, event, decoration, symbol, object, etc. (5)

•	 Special postcards: greeting card (thematic motifs), 
printed card (a promotional postcard represent-
ing a built structure, intended as a souvenir). (6)

At this stage of the analysis, the biggest difficulty 
arose from a main feature of the categorisation, which 
was the possibility of assigning a single motif to sev-
eral categories. Therefore, only six categories were 
selected. A higher number of categories would yield 
more combinations of the categories in the table and 
significantly more motifs than the total number of 
postcards, which would complicate the categorisa-
tion. For the same reason, both the panoramic and 
the close-up motifs were included in the first cate-
gory. Further subcategorisation would have been less 
accurate, because the extent of the space captured by 
an image is sometimes not easily discernible (e.g., it 
can be hard to tell whether a postcard depicts a street 
or a square, if both of these places are visible on it; or 
whether the dominant motif is a street or a part of 
the town if the image is panoramic). Another type of 
problem appeared in cases where the printed text of a 
postcard’s title did not match the image on it (e.g., the 
title referenced a square, while the image depicted a 

stavanje. Zbog istog su razloga u prvu kategoriju 
zajednički uvršteni i panoramski i uži motivi. 
Svako daljnje razvrstavanje bilo bi manje točno 
jer je obuhvat slikovnim prikazom zahvaćenog 
prostora ponekad vrlo teško razlučiti (npr. pri-
kazuje li razglednica ulicu ili trg ako se na njoj 
nalaze oba mjesta; je li dominantan motiv uli-
ca ili dio grada ako je prikaz napravljen iz pa-
noramske perspektive). Druga je nedoumica u 
tome što tiskani tekst naslova razglednice pone-
kad ne odgovara slikovnom prikazu (npr. u na-
slovu je trg, a na slici je ulica ili obratno; naslov 
je neka crkva, ali je ona u daljini i dominantan 
motiv je park ili trg ispred crkve). U tom se slu-
čaju motiv određivao prema zadanoj podjeli, bez 
obzira na naslov.

Kvantitativna analiza pokazuje da su u ovoj 
zbirci ukupno 1644 razglednice sadržavaju uku-
pno 2012 slikovnih prikaza. Na svim su slikov-
nim prikazima daleko najzastupljeniji panoram-
ski i uži motivi (45,2 %) te motivi koji prikazuju 
pojedinačne izgrađene objekte (42,6 %) (Sl. 3.). 
Svi ostali motivi čine tek 12,2 % – najviše ra-
zglednice s tematskim motivima (čestitke) i one 
koje prikazuju prirodne pejzaže. Razlozi takvoj 
raspodjeli uglavnom leže u svrsi razglednice, a 
to je da prikažu prepoznatljive, posebne, iden-
titetski i promidžbeno vrijedne dijelove prosto-

Slika 3. Motivi u slikovnim prikazima
Figure 3 Motifs in visual representations
Izvor: Izračunali autori na temelju: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: calculated by the authors based on: National and 
University Library in Zagreb, 2023
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street, or vice versa; the title referenced a church, seen 
only in the distant background of the image, while 
the dominant motif was a park or square in front of 
the church). In such cases, the motif was determined 
based on the categorisation presented above, regard-
less of the title.

Based on quantitative analysis, it was established 
that the collection contained 1644 postcards, which 
featured 2012 images. The most prevalent motifs on 
all the images were the panoramic and close-up mo-
tifs (45.2%), followed by motifs of individual built 
structures (42.6%) (Fig. 3). All other motifs—mostly 
from postcards with thematic motifs (greeting cards) 
and those depicting natural landscapes—comprised 
only 12.2% of the total number. The reasons for such 
a distribution mostly had to do with the postcards’ 
purpose, which was to depict recognisable, unique 
and valuable (in terms of identity and promotion) 
spaces, which were predominantly cultural goods, as 
opposed to the less recognisable and sometimes even 
unknown or generic-looking natural landscapes. 
Such postcards were also easier to make because the 
featured object did not have to be captured in a wide 

ra, što su kulturna dobra u znatno većoj mjeri 
od slabije prepoznatljivih, katkad nepoznatih i 
generičkih prirodnih pejzaža. Osim toga, jedno-
stavnije se izrađuju jer za fotografiju na njima 
nije potreban širok kadar snimanja i profesional-
ni fotograf da bi bile privlačne.

Mjesto izdavanja

Podatak o mjestu izdavanja dio je tiskanog 
teksta na prednjoj strani ili na poleđini razgled-
nice. Atribut Mjesto izdavanja razvrstavan je u 
dvije kategorije: 

•	 Ime naselja (ili dva ako je izdavač registriran 
u oba naselja i nije jasno u kojem je tiskana 
razglednica)

•	 Nepoznato (nije napisano, ili je nečitko, ili 
nije skenirana poleđina) (0).

U određivanju mjesta izdavanja razglednice 
mogao se pojaviti isti problem kao i kod otkriva-
nja prikazanog mjesta, a to je ako se njegovo ime 

Mjesto izdavanja / 
Place of publication

Broj razglednica / 
Number of postcards

Udio razglednica / 
Share of postcards

Zagreb 648 39,4

Beč 53 3,2

Dresden 49 3,0

Berlin 30 1,8

Budimpešta 22 1,3

Prag 21 1,3

Trst 19 1,2

Osijek 15 0,9

Vukovar 15 0,9

München 14 0,9

Dubrovnik 14 0,9

Leipzig 11 0,7

Sisak 11 0,7

Koprivnica 11 0,7

Petrinja 10 0,6

Glina 10 0,6

Rijeka 10 0,6

Nepoznato / Unknown 503 30,6

Tablica 3. Mjesta izdavanja razglednica (10 ili više pojavljivanja)
Table 3 Postcards’ places of publication (10 or more occurrences)

Izvor: Izračunali autori na temelju: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: Calculated by the authors according to: National and 
University Library in Zagreb, 2023
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shot by a professional photographer to be attractive.

Place of publication

Information on the place of publication is provided 
in the printed text on a postcard’s front or back. The 
place of publication attribute was divided into two cat-
egories:

•	 place name (or two place names, if the publisher 
was registered in both places and it was unclear in 
which of them the postcard was printed)

•	 unknown (the place name is omitted or illegible or 
the scan of the postcard’s back is not available) (0).

When determining a postcard’s place of publi-
cation, in some instances we encountered the same 
issue as when identifying the depicted location, i.e. 
the appearance of a place name in several variants. 
In such cases, in line with the previously established 
practice, the contemporary place names were con-
sistently entered into the worksheet, regardless of the 
variant in which they appeared on a specific postcard 
(see the ‘Depicted location’ subsection). We encoun-
tered no difficulties related to foreign names of small, 
inhabited places because the postcards had generally 
been printed in major cities.

According to the analysis, 30.6% of the postcards 
contained no information on the place of publication 
or, if they did contain such information, it was either 
illegible or indeterminable due to the unavailability 
of a scan of the postcard’s back (Table 3). Over a third 
(39.4%) of the postcards whose place of publication 
could be identified were printed in Zagreb. Approx-
imately 3% of postcards were printed in Vienna or 
Dresden; several dozen, or in some cases only a few 
of them, were published in other cities. The over-
representation of postcards published in Zagreb is 
also a consequence of the digitisation plan of NSK. 
Namely, it stands to reason that most of the post-
cards which were sent from Zagreb (as indicated by 
the data on the prevalence of postcards representing 
Zagreb) would have been published in Zagreb. The 
reasons for the representation of other towns and cit-
ies should be further studied.

Recipient’s location

This attribute can be identified from the infor-

pojavljuje u više inačica. Kao i ranije, i u tom 
su slučaju u radnu tablicu dosljedno upisivana 
suvremena imena naselja, bez obzira na to u 
kojoj se varijanti pojavljuju na razglednici (vidi 
pododjeljak „Prikazano mjesto”). Budući da se 
razglednice u pravilu tiskaju u većim gradovima, 
nije bilo poteškoća vezanih za imena manjih na-
selja na stranim jezicima.

Analizom je utvrđeno da 30,6 % razglednica 
nema zapisano mjesto izdavanja, ili je ono ne-
čitko zapisano, ili nije skenirana poleđina pa se 
ne može utvrditi (Tab. 3.). Od onih iz kojih se 
može utvrditi mjesto izdavanja, više od trećine 
(39,4 %) je tiskano u Zagrebu. Oko 3 % njih 
tiskano je u Beču i Dresdenu; u ostalim gradovi-
ma objavljeno je po nekoliko desetaka ili tek ne-
koliko razglednica. Nadzastupljenost razgledni-
ca izdanih u Zagrebu također je posljedica plana 
digitalizacije u NSK-u. Naime, logično je da se 
najveći broj razglednica poslanih iz Zagreba (na 
što upućuje podatak o najvećem broju razgled-
nica koje prikazuju Zagreb) i izdaje u Zagrebu. 
Razloge zastupljenosti drugih gradova trebalo bi 
dalje istraživati.

Naselje primatelja

Ovaj se atribut može utvrditi iz podataka na 
poleđini razglednice – iz pisanog teksta pošilja-
telja ako je ona ispisana ili iz žiga ako je razgled-
nica putovala. Atribut Naselje primatelja razvr-
stan je u dvije kategorije:

•	 Ime naselja (točno se moglo pročitati i odre-
diti o kojem je naselju riječ)

•	 Nepoznato (nije ispisana, ili je naselje nečit-
ko napisano, ili je poštanski žig nečitak, ili 
nije skenirana poleđina) (0).

Glavna poteškoća je čitanje rukopisa pošiljate-
lja, koji je mogao biti nečitak zbog neurednosti 
te dotrajalosti ili oštećenosti razglednice. U slu-
čaju nečitkog rukopisa i postojanja poštanskog 
žiga ponekad se naselje primatelja detektiralo iz 
žiga. Poteškoća je bila i određivanje prikazanog 
mjesta u slučaju kad se to ime pojavljuje u više 
inačica. I ovdje su u tom slučaju dosljedno upi-
sivana suvremena imena naselja, bez obzira na to 
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mation on the back of the postcard, i.e. from the 
text written by the sender, if the postcard contains 
handwriting, or from the postmark, if the postcard 
travelled by post. The recipient’s location attribute was 
divided into two categories:

•	 place name (if legible and identifiable)
•	 unknown (does not contain handwritten text, the 

place name or postmark are illegible, or the back 
of the postcard was not scanned) (0).

The main difficulty lay in deciphering the sender’s 
handwriting, which could be illegible due to messi-
ness or the postcard being frayed or damaged. If the 
handwriting was illegible, and the postcard contained 
a postmark, it was sometimes possible to identify the 
recipient’s location from the latter. Another difficulty 
lay in identifying the name of the depicted location 
based on several variants in which it appeared. In that 
case, regardless of the variant in which a place name 
appeared on a postcard, its contemporary variant was 
entered into the worksheet (see the ‘Depicted location’ 
and ‘Place of publication’ subsections). Determining 
the toponyms of small, inhabited places or localities 
written in foreign languages also presented a challenge 

u kojoj se inačici pojavljuju na razglednici (vidi 
pododjeljke „Prikazano mjesto” i „Mjesto izda-
vanja”). Dodatan je problem bio odgonetavanje 
toponima manjih naselja ili lokaliteta na stra-
nim jezicima, što se rješavalo pregledavanjem 
dodatnih izvora (vidi pododjeljak „Prikazano 
mjesto”).

Analiza naselja primatelja u ovoj zbirci ra-
zglednica pokazuje da je najviše onih u kojima se 
taj podatak ne može utvrditi (27,7 %) (Tab. 4.). 
Najviše razglednica putovalo je prema Zagrebu 
(13,1 %), potom prema Osijeku (9,1 %). Sva su 
ostala naselja zastupljena s manje od 3 %. Može 
se pretpostaviti da je Zagreb najčešće odredište 
razglednica zbog najvećeg broja stanovnika, no 
to bi kao i razloge rangiranja drugih gradova tre-
balo istražiti kvalitativnim istraživanjem.

Historiografski klaster

Ovaj klaster okuplja povijesne podatke, naj-
češće vezane za datiranje razglednica, razvrsta-
ne u četiri atributa: Izdavač (fotograf ), Godina 
izdavanja, Poslana razglednica, Godina putova-
nja.

Naselje primatelja / 
Recipient’s location

Broj razglednica / 
Number of postcards

Udio razglednica / 
Share of postcards

Zagreb 216 13,1

Osijek 149 9,1

Beč 35 2,1

Jarkovac (Srbija) 26 1,6

Bjelovar 26 1,6

Rijeka 25 1,5

Bol 25 1,5

Laduč 24 1,5

Petrinja 20 1,2

Kotor 17 1,0

Cavtat 17 1,0

Đakovo 16 1,0

Karlovac 16 1,0

Sarajevo 16 1,0

Vukovar 15 0,9

Nepoznato / Unknown 456 27,7

Tablica 4. Naselje primatelja (15 ili više pojavljivanja)
Table 4 Recipient’s location (15 or more occurrences)

Izvor: Izračunali autori na temelju: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: Calculated by the authors based on: National and 
University Library in Zagreb, 2023
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and was ultimately resolved by referring to additional 
sources (see the ‘Depicted location’ subsection).

According to the analysis, data on recipients’ lo-
cations could not be determined for most postcards 
from the collection (27.7%) (Tab. 4.). The destina-
tions of most of the postcards were Zagreb (13.1%) 
and Osijek (9.1%). The share of all other destinations 
was less than 3%. Although it can be assumed that 
Zagreb was the most frequent destination of the post-
cards because it was most populated, this assumption 
should be confirmed by qualitative research.

Historiographical cluster

This cluster contains historical data, usually related 
to postcard dating, divided into four attributes: pub-
lisher (Photographer), year of publication, postcard sent, 
year of travel. 

Publisher (Photographer)

Information on the publisher or, less frequently, the 
photographer was provided in the printed text on the 
front or back of the postcard. The attribute was divid-
ed into two categories:

•	 name of publisher (photographer)
•	 unknown (name was not printed, is illegible, or 

the back of the postcard was not scanned) (0).

The main difficulty lay in the fact that it was some-
times unclear whether the person referred to by their 
proper name was the publisher (often a natural per-
son at the time) or the photographer, and whether 
they were one and the same. For example, the follow-
ing names appear in connection with this attribute: 
Griesbach and Knaus, Pacher and Kisić, Federico 
Cretich, Milan Dirnbach, Rudolf Seissel. In such 
cases, the relevant data was entered into a single cate-
gory. Certain publishers could be identified based on 
their logo, which required additional research.

Year of publication

Information about the year of publication was pro-
vided in the printed text on the back of the postcard. 
The attribute was divided into three categories:
•	 exact year (as printed)

Izdavač (fotograf )

Podatak o izdavaču ili rjeđe fotografu dio je tiska-
nog teksta na prednjoj strani ili na poleđini razgled-
nice. Atribut je stoga razvrstavan u dvije kategorije:

•	 Ime izdavača (fotografa)
•	 Nepoznato (nije tiskano, ili je nečitko, ili 

nije skenirana poleđina) (0). 

Glavna poteškoća je u činjenici da katkad nije 
jasno je li riječ o izdavaču (često je to ime osobe) 
ili fotografu, ili su izdavač i fotograf ista osoba, 
jer su upisana samo osobna imena. Primjerice po-
javljuju se sljedeći zapisi: Griesbach i Knaus, Pa-
cher i Kisić, Federico Cretich, Milan Dirnbach, 
Rudolf Seissel. Stoga su podaci upisivani u istu 
kategoriju. Neki su se izdavači mogli prepoznati 
prema logotipu, za što je bilo potrebno dodatno 
istraživanje. 

Godina izdavanja

Godina izdavanja razglednice dio je tiskanog 
teksta na poleđini razglednice. Atribut je razvr-
stan u tri kategorije:

•	 Točna godina (jer je tiskana)
•	 Okvirna godina (određena prema godini sla-

nja koju je napisao pošiljatelj, ili se nalazi na 
poštanskom žigu ili prema poštanskoj marki, 
ili prema slikovnom prikazu za koji se može 
odrediti godina izgradnje)

•	 Nepoznato (nije tiskana, ili nema tekst poši-
ljatelja, ili nema poštanski žig ili poštansku 
marku jer nije poslana, ili se ne može odredi-
ti prema slikovnom prikazu, ili je nečitka, ili 
nije skenirana poleđina) (0).

Godina izdavanja rijetko se pojavljuje u tiska-
nom dijelu razglednice pa se najčešće okvirno 
određivala prema godini slanja (npr. “1903. ili pri-
je” znači da je poslana 1903.; “1920-ih” znači da je 
određena prema poštanskoj marki). Ona omogu-
ćuje svrstavanje razglednice u pojedina razdoblja 
razvoja razglednica. Ovdje će se tek navesti okvirni 
podatak da prema periodizaciji koju je predložio 
Bogavčić (2015), najviše digitaliziranih razgled-
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•	 approximate year (established based on the year of 
posting written by the sender, the postmark or the 
stamp, or based on an image of a structure whose 
year of construction could be determined)

•	 unknown (no printed information, no text writ-
ten by the sender, no postmark or stamp because 
the postcard was not posted, the relevant infor-
mation cannot be determined based on an image 
or is illegible, or the scan of the postcard’s back is 
not available) (0).

Considering that information on the year of pub-
lication was rarely provided in the printed part of a 
postcard, it was usually determined approximately, 
based on the year of posting (e.g., ‘1903 or earlier’ 
means that the postcard was sent in 1903; ‘in the 
1920s’ means that the year of publication was deter-
mined based on the stamp). This enabled the clas-
sification of postcards according to specific periods 
of their development. In a broad sense, according 
to the periodisation proposed by Bogavčić (2015), 
old postcards (printed up to 1941), produced in the 
so-called golden age of postcards (1897 – 1914), 
comprise the biggest share of the postcards digitised 
by NSK (and analysed herein). A significant num-
ber of postcards are also from the subsequent peri-
od, known as the period of stagnation and decline 
(1918 – 1945).

Postcard sent

The digitised collection of the National and 
University Library in Zagreb (NSK) includes 
both circulated and uncirculated postcards, that 
is, postcards that were sent through the postal 
system and those that were not. Circulation sta-
tus was determined primarily by the presence or 
absence of a postmark on the reverse side of each 
postcard. This attribute was classified into two 
categories:

•	 Sent—a postmark is present (1). 
•	 Unknown—the postcard was not sent and has no 

postmark, its reverse side was not digitised, or the 
available metadata provide no evidence that it cir-
culated (0). 

Several situations complicated the determina-

nica u NSK-u (i ovdje analiziranih) čine stare ra-
zglednice (tiskane do 1941.), i to one koje potječu 
iz tzv. zlatnog doba razglednice (1897. – 1914.). 
Znatnije su zastupljene i razglednice iz sljede-
ćeg razdoblja, tzv. razdoblja stagnacije i opadanja 
(1918. – 1945.).

Poslana razglednica

U digitaliziranoj zbirci NSK-a nalaze se i posla-
ne i neposlane razglednice, odnosno one koje su 
putovale i one koje nisu putovale. Taj se podatak 
određuje prema tome postoji li poštanski žig na 
poleđini razglednice ili ne. Atribut je razvrstan u 
dvije kategorije:

•	 Poslana (ima poštanski žig) (1)
•	 Nepoznato (nije poslana (nema poštanski žig), 

ili nije skenirana poleđina ili ne piše u metapo-
dacima da je putovala) (0).

Slika 4. (a) Najstarija analizirana razglednica 
(1886.); (b) Najmlađa analizirana razglednica (1967.)
Figure 4 (a) The oldest analysed postcard (1886); (b) 
The most recent analysed postcard (1967)
Izvor: Nacionalna i sveučilišna knjižnica u Zagrebu, 2023. / Source: 
National and University Library in Zagreb, 2023

a

b
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tion of circulation status. Some postcards con-
tained handwritten messages but had never been 
sent. Others bore a postmark but no postage 
stamp; these were nevertheless classified as cir-
culated. When the reverse side of a postcard had 
not been digitised, information on its circulation 
status was obtained from the associated metadata. 
The analysis showed that almost three-quarters of 
the postcards (73.4%) had been sent, while 24.1% 
had not.

Year of travel

The year of travel attribute is part of the postmark 
on a postcard’s back or of the handwritten text on 
a postcard’s front or back. The attribute was divided 
into three categories:

•	 exact year (as written down by the sender or indi-
cated on the postmark)

•	 approximate year (established according to the 
postage stamp)

•	 unknown (not indicated in the handwritten text, 
the text or the postmark are illegible, the postcard 
does not contain handwritten text, or the post-
card was not sent, or a scan of the postcard’s back 
is unavailable) (0).

The oldest postcard in the analysed collection (de-
picting a railway track in Switzerland) travelled by 
post in 1886, while the most recent one (depicting 
the bridge near Maslenica) made its journey in 1967 
(Fig. 4a and Fig. 4b).

Linguistic cluster

This cluster contains linguistic data. The data were 
grouped into two attributes: postcard with handwrit-
ten text and language or script of the handwritten text.

Postcard with handwritten text

This attribute is part of the handwritten text on 
the postcard’s front or back. It was divided into two 
categories:

•	 postcard with handwritten text (contains text 
written by the sender) (1)

Pri detektiranju putovanja razglednice nailazi 
se na nekoliko situacija. U zbirci se, naime, na-
laze i razglednice koje su ispisane, ali nisu posla-
ne. Također, na nekima je poštanski žig, ali ne 
i poštanska marka, ali su svejedno putovale. U 
slučaju da razglednica nema skeniranu poleđinu, 
preuzeti su podaci o tome je li putovala iz me-
tapodataka. Analiza je pokazala da je gotovo tri 
četvrtine (73,4 %) razglednica poslano, a 24,1 
% nije.

Godina putovanja

Atribut Godina putovanja dio je poštanskog 
žiga na poleđini razglednice ili pisanog teksta na 
prednjoj strani ili poleđini razglednice. Razvr-
stan je u tri kategorije:

•	 Točna godina (jer je tako zapisana u tek-
stu pošiljatelja ili je upisana u poštanskom 
žigu)

•	 Okvirna godina (određena prema poštanskoj 
marki)

•	 Nepoznato (ne piše u pisanom tekstu, ili je 
nečitak tekst ili poštanski žig, ili razglednica 
nije ispisana, ili nije poslana, ili nije skenira-
na poleđina) (0).

Najstarija razglednica u analiziranoj zbirci pu-
tovala je 1886. (željeznička pruga u Švicarskoj), 
a najmlađa 1967. (Most kod Maslenice) (Sl. 4a. 
i Sl. 4b.).

Jezični klaster

Ovaj klaster okuplja jezične podatke. Ti su po-
daci razvrstani u dva atributa: Ispisana razgledni-
ca, Jezik ili pismo pisanog teksta.

Ispisana razglednica

Ovaj atribut dio je pisanog teksta na prednjoj 
strani ili na poleđini razglednice. Razvrstan je u 
dvije kategorije:

•	 Ispisana (ima tekst pošiljatelja) (1)
•	 Nepoznato (nije ispisana, ili nema teksta po-

šiljatelja, ili nije skenirana poleđina) (0).
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•	 unknown (does not contain written text, or does 
not contain text written by the sender, or a scan of 
the postcard’s back is unavailable) (0).

In cases where a scan of a postcard’s back was not 
available to us, we relied on the metadata to estab-
lish whether the postcard travelled by post (postcards 
which contain at least the handwritten address of the 
recipient). Almost three quarters (74.9%) of the post-
cards from the analysed collection contain handwrit-
ten text, while 22.3% do not.

Language or script of the handwritten text

The language or script was determined based 
on the handwritten text on the postcard’s front or 
back. Most of the postcards differed in terms of 
the language (or languages) they were written in, 
while only some of them differed with regard to 
the script (or scripts) as well. The attribute was di-
vided into two categories:

•	 language (or languages) and script (or scripts)
•	 unknown (the postcard does not contain hand-

written text, the handwriting is illegible, or a 
scan of the postcard’s back is unavailable) (0).

Different situations arose in connection with this 
attribute. On some postcards, the address and the 
text were written in different languages (we entered 
both into the worksheet), although almost always in 
the Latin script, if the postcard was sent from Croa-
tia. The script was only identified as either Latin or 
Cyrillic (considering that the texts and addresses were 
too short to enable the identification of the exact Cy-
rillic alphabet). A fourth (25.4%) of the postcards 
contained script classified as ‘unknown.’ Approxi-
mately half of the postcards were written in Croatian 
(55.6%), 11.2% were written in German and 2.1% 
were written in the Cyrillic script. All other languages 
are represented by less than 2%.

Technical cluster

This cluster contains technical data grouped into 
five attributes: postcard type (described at the begin-
ning of the section on research results), printing tech-
nique, number of images, colour of images, and postcard 

U slučaju da razglednica nema skeniranu pole-
đinu, preuzeli smo podatke o tome je li putovala 
iz metapodataka (ako je, to znači da je ispisa-
na makar adresa primatelja). U analiziranoj je 
zbirci gotovo tri četvrtine (74,9 %) razglednica 
ispisano, a 22,3 % nije.

Jezik ili pismo pisanog teksta

Jezik ili pismo određivalo se prema pisanom 
tekstu na prednjoj strani ili na poleđini razgled-
nice. Uglavnom je riječ o jeziku (ili jezicima), 
rjeđe o pismu (ili pismima). Razvrstan je u dvije 
kategorije:

•	 Jezik (ili jezici) i pismo (ili pisma)
•	 Nepoznato (nije ispisana, ili je rukopis nečitak, 

ili nije skenirana poleđina) (0).

Postojale su različite situacije vezane za ovaj 
atribut. Na nekim je razglednicama adresa pi-
sana jednim, a tekst drugim jezikom (zapisiva-
li smo oba jezika), ali gotovo uvijek latinicom 
kad je razglednica poslana iz Hrvatske. Pismo 
se evidentiralo samo na razini prepoznavanja 
latinice ili ćirilice (jer se iz vrlo kratkog teksta 
ili adrese nije moglo odrediti o kojoj je ćirilici 
riječ). Izračunato je da je u kategoriji Nepozna-
to četvrtina (25,4 %) svih zapisa. Oko polovi-
ce razglednica pisane su na hrvatskom jeziku 
(55,6 %), na njemačkom ih je 11,2 %, a na 
ćirilici 2,1 %. Svi su ostali jezici zastupljeni s 
manje od 2 %. 

Tehnički klaster 

Ovaj klaster okuplja tehničke podatke, koji su 
razvrstani u pet atributa: Tip razglednice (opisan 
na početku poglavlja Rezultati), Tiskarska tehni-
ka, Broj slikovnih prikaza, Boja slikovnih prikaza, 
Format razglednice. 

Tiskarska tehnika

Atribut Tiskarska tehnika odnosi se na različite 
tehnike plošnog tiska razglednice. Razvrstan je u 
tri kategorije:
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format.

Printing technique

The printing technique attribute refers to the differ-
ent offset printing techniques used for postcards. The 
attribute was divided into three categories:

•	 print (1)
•	 phototype (2)
•	 unknown (not indicated or another technique 

indicated by the metadata, e.g., photography, 
lithography, chromolithography, photographic 
printing) (0).

Considering that the subject of analysis were digit-
ised postcards, information about printing technique 
was gathered from the metadata. Namely, we could 
not identify differences in printing technique our-
selves because we could not observe or touch the orig-
inal postcards. According to available data, approxi-
mately half of the postcards were produced using the 
print technique (54.7%), and almost all the rest using 
the phototype technique (43.7%).

Number of images

Regarding this attribute, postcards were divided 
according to the number of images they contained 
(1–14). The total number of images on the analysed 
postcards was 2012, and 89.2% of the postcards 
contained only one image. The remaining postcards 
were collage-type, containing several images. 4.9% of 
them contained two images, while 2.6% contained 
three images. The biggest number of images, i.e. 14, 
was featured on a folded postcard.

Image colour

The colours of the images on the postcards (sub-
sequently used to group the postcards according to 
colour) currently featured in the digital collection 
could be identified only on a basic level. The main 
difficulty lay in the inability to precisely determine 
the colours of the images on the digitised postcards. 
For instance, in some cases it was not possible to 
distinguish between a black-and-white photograph 
and a black-and-white drawing or tell whether the 
black-and-white photograph (or drawing) was subse-

•	 Tisak (1)
•	 Svjetlotisak (2)
•	 Nepoznato (nije napisano ili je napisano drugo 

u metapodacima, npr. fotografija, litografija, 
kromolitografija, fototisak) (0).

Ovaj se podatak preuzimao iz metapodataka 
jer su analizirane digitalne razglednice. To znači 
da autori nisu promatrali i opipavali originalne 
razglednice pa nisu mogli uočavati razlike. Pre-
ma dostupnim podacima, oko polovice razgled-
nica izrađena je tehnikom tiska (54,7 %) i oko 
polovica tehnikom svjetlotiska (43,7 %).

Broj slikovnih prikaza

Ovaj atribut razvrstava razglednice prema broju 
slikovnih prikaza (1-14). Analizirane razglednice 
ukupno imaju 2012 slikovnih prikaza, od čega 
89,2 % razglednica sadrži samo jedan prikaz. 
Ostalo su kolaž-razglednice s više prikaza. Od 
ukupnog broja 4,9 % razglednica ima dva prika-
za, a 2,6 % tri prikaza. Najveći broj prikaza, njih 
čak 14, ima jedna preklopna razglednica. 

Boja slikovnih prikaza

Boja slikovnih prikaza (prema kojoj je odre-
đena i boja razglednice) na razglednicama koje 
se danas nalaze u digitalnoj zbirci mogla se de-
tektirati samo na osnovnoj razini. Naime, glav-
na poteškoća je bila nemogućnost prepoznava-
nja boje slikovnog prikaza na digitaliziranim 
razglednicama. Primjerice nije jasno je li riječ o 
crno-bijeloj fotografiji ili crno-bijelom crtežu, 
je li crno-bijela fotografija (ili crtež) naknadno 
obojen ili je izvorno izrađen u boji. Stoga su 
slikovni prikazi / razglednice razvrstane u tri 
kategorije: 

•	 Crno-bijela (1)
•	 U boji (2)
•	 Kombinacija (1, 2). 

Analiza je pokazala da je oko dvije trećine ra-
zglednica (68,6 %) crno-bijelih, a oko trećine 
(31,3 %) u boji. 
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quently colourised or originally produced in colour. 
Therefore, the images/postcards were divided into 
three categories:

•	 black-and-white (1)
•	 colour (2)
•	 combined (1, 2).

According to analysis, approximately two thirds of 
the postcards (68.6%) were black-and-white and ap-
proximately one third (31.3%) were in colour.

Postcard format

The postcard format attribute refers to the shape of 
the postcard. With respect to this attribute, the post-
card can be square, rectangular, round, elliptical, or 
irregularly shaped. All of the analysed postcards were 
rectangular, mostly with horizontally oriented ele-
ments, and 13.8 × 8.9 cm in size (1). The data were 
obtained from the metadata.

DISCUSSION

The results of the research carried out on the Digi-
tal Postcard Collection of the National and Universi-
ty Library in Zagreb show that a postcard collection, 
if viewed as a complete set of different data, can be an 
abundant source of research after the data are defined, 
classified, and categorised, i.e. systematised. It is only 
after these preliminary activities that the collection 
reveals data and relations which would not have been 
obvious had the postcards been considered as sepa-
rate, individual examples or as small-group examples. 
A comprehensive model of analysis of NSK’s digital 
postcard collection can help decipher such hidden re-
lations. Not all (or even most) of the attributes were 
presented and described in the studies published so 
far on the quantitative and qualitative analysis of 
postcards (e.g., Bogavčić, 2015; Bogavčić & Salopek 
Bogavčić, 2020; Sabolović-Krajina, 2024; Slunjski, 
2019; Zupanc, 2010). Therefore, the herein present-
ed model is a supplement to such previous studies. 
Considering that the model might provide a basis for 
further disciplinary and interdisciplinary research, fu-
ture lines of research are also proposed below.

All the attributes of the geographical cluster related 

Format razglednice

Atribut Format razglednice odnosi se na oblik 
razglednice. Prema tome, razglednica može imati 
oblik kvadrata, pravokutnika, može biti okrugla, 
elipsasta ili nepravilnog oblika. Sve analizirane 
razglednice su pravokutne, najčešće vodoravnog 
usmjerenja i veličine 13,8 × 8,9 cm (1). Podaci 
su preuzeti iz metapodataka.

RASPRAVA

Rezultati istraživanja Digitalne zbirke ra-
zglednica Nacionalne i sveučilišne knjižnice u 
Zagrebu pokazuju da zbirka razglednica, ako se 
promatra kao zaokruženi skup različitih podata-
ka, može biti bogat izvor za istraživanja nakon 
što se ti podaci definiraju, klasificiraju i kate-
goriziraju, tj. usustave. Tek nakon tih početnih 
radnji zbirka otkriva podatke i odnose koji nisu 
očiti ako se razglednice promatraju kao izdvoje-
ni pojedinačni ili manji skupni primjeri. Obu-
hvatan model analize digitalne zbirke razgled-
nica u NSK-u može pomoći u dešifriranju tih 
skrivenih odnosa. U dosadašnjim radovima koji 
se bave kvantitativnom i kvalitativnom anali-
zom razglednica (npr. Bogavčić, 2015; Bogavčić 
& Salopek Bogavčić, 2020; Sabolović-Krajina, 
2024; Slunjski, 2019; Zupanc, 2010) nisu pred-
stavljeni i opisani svi (ili barem većina) atributa. 
Stoga se model koji je ovdje predstavljen smatra 
nadopunom tih ranijih radova. Također, taj bi 
model mogao biti temelj za daljnja istraživanja 
u različitim disciplinama, tako i onim interdis-
ciplinarnim, pa se u nastavku predlažu budući 
smjerovi istraživanja. 

Svi atributi iz geografskog klastera vezani za 
lokaciju, odnosno naselje (prikazano mjesto i 
mjesto izdavanja, naselja primatelja) mogu po-
služiti geografima (kao što je u radu pokazano) 
i ekonomistima u prostornim i ekonomskim 
analizama dometa i jačine turističke vidljivosti 
lokalne zajednice. Primjerice analizom razgled-
nica iz zbirke nekoga zavičajnog muzeja mogu 
se na temelju relacije prikazano mjesto – nase-
lje primatelja odrediti mreža veza i dominantni 
smjerovi razglednica, iz čega se može iščitati 
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to location or inhabited place (depicted location and 
place of publication, recipient’s location) can be useful 
to geographers (as the study has shown) and econo-
mists for spatial and economic analyses of the extent 
and strength of the visibility of local communities in 
tourism. For example, an analysis of postcards from a 
collection of a local museum may serve to determine, 
based on the relation between the depicted location 
and the recipient’s location, the network of connec-
tions and the dominant travel routes of the postcards. 
This, in turn, gives insight into the visibility of the 
local community in its immediate or wider surround-
ings. According to the existing studies of postcards, 
including this one, data on the dominant motifs of 
images have proven to be the most widely applica-
ble. It is, therefore, expected that the motifs of images 
will continue to inspire most researchers from various 
fields and areas of interest.

In geographical research, particularly in the fields 
of cultural, tourism, urban, historical, and physical 
geography, quantitatively analysed motifs can serve as 
the basis of in-depth qualitative research of the de-
picted geographical motifs, studied individually or 
in groups. Such research could be used to identify 
the dominant heritage motifs depicted on postcards 
from a certain collection and the reasons for the se-
lection of those motifs; to determine the reasons for 
the overrepresentation of cultural heritage motifs in 
comparison to natural heritage motifs; to establish 
why so many postcards feature the same motifs and 
identify the reasons for the choice of those motifs; 
to discover what a multitude of different postcards 
from the same place can tell us about promotion in 
tourism; to identify the transformations of the pres-
ent-day landscape within a space with respect to the 
landscape depicted on a postcard and the drivers of 
those transformations; to discover how a community 
represented on the postcards in a certain manner is 
perceived; to examine the effect of postcards on the 
creation of the image of a place; to learn about the 
creators of the images of the spaces depicted on the 
postcards and about their intentions, etc.

Data on the publisher (photographer) could be of 
use to historians in determining the social and cul-
tural relations between individuals (publishers, pho-
tographers) and the local community in the past or, 
for instance, in exploring the development of cultural 
activities (printing houses) in certain towns or cities. 

doseg turističke vidljivosti tog zavičaja u bli-
žoj ili daljoj okolici. Iz dosadašnjih istraživanja 
razglednica, tako i ovoga, proizlazi da najveću 
primjenjivost imaju podaci o dominantnim mo-
tivima na slikovnim prikazima, pa se očekuje da 
će motivi na slikovnim prikazima i dalje inspi-
rirati najveći broj istraživača različitih područja 
i interesa. 

U geografskim istraživanjima, osobito iz po-
dručja kulturne, turističke, urbane, historijske, 
ali i fizičke geografije, kvantitativno analizirani 
motivi mogu poslužiti kao temelj za dubinska 
kvalitativna istraživanja pojedinih ili skupine 
prikazanih geografskih motiva. Takva istraži-
vanja mogu odgovoriti na pitanja kao što su: 
Koji su prevladavajući motivi baštine prika-
zani na razglednicama određene zbirke i zašto 
baš ti; Koji su razlozi nadzastupljenosti motiva 
kulturne baštine u odnosu na motive prirodne 
baštine; Zašto se na mnogim razglednicama 
predstavljaju isti motivi i koji su to motivi; Što 
nam o turističkoj promidžbi govori broj razli-
čitih razglednica istog mjesta; Kako se današnji 
pejzaž istog prostora transformirao u odnosu na 
pejzaž s razglednice; Što je sve utjecalo na tu 
promjenu; Kako se percipira zajednica koja se 
na određeni način prezentira na razglednicama; 
Kako razglednice utječu na stvaranje imidža 
mjesta; Koji akteri i s kojom namjerom stva-
raju određene slike prostora predstavljene na 
razglednicama i dr. 

Podaci o izdavaču (fotografu) mogli bi poslu-
žiti povjesničarima u odgonetavanju društvenih 
i kulturnih veza između pojedinaca (izdava-
či, fotografi) i lokalne zajednice u prošlosti ili, 
primjerice, u istraživanjima razvoja kulturnih 
djelatnosti (tiskara) u pojedinim naseljima. Go-
dina izdavanja i godina putovanja razglednice, 
kao i poštanski žig i marka, omogućuju datira-
nje razglednice, definiranje logičnih razdoblja u 
razvoju razglednica prema zajedničkim obiljež-
jima – što su radili mnogi autori (vidi odjeljak 
„Pregled istraživanja”) – te svrstavanje razgledni-
ca u tako definirana razdoblja.

Podaci o jeziku i pismu u tiskanom dijelu i 
pisanom dijelu razglednice mogu biti korisni 
jezikoslovcima u analizama različitih inačica to-
ponima, frekvencije i razdoblja uporabe egzoni-
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The year a postcard was published and sent, as well 
as its postmark and postage stamp, enable the dating 
of a postcard, the delineation of the logical periods of 
postcard development according to common charac-
teristics (undertaken by numerous authors - see the 
Research Overview section), and the classification of 
postcards according to these periods.

Data on the language and script of the printed 
and handwritten parts of postcards can be useful to 
linguists in analyses of toponym variants and the fre-
quency and periods of the use of exonyms, old words 
and expressions in Croatian and in foreign languages, 
in sociolinguistic analyses of different contexts of post-
card writing, the culture of writing, the literacy and 
speech standards of a specific period, standard phrases, 
etc. Technical data, such as data on printing technique 
and image colour, can be of use to collectors and re-
searchers of graphic technology or, for instance, of the 
development of printing techniques in the past.

CONCLUSION

In line with the two main research objectives, the 
study defined a model of the analysis of a digital post-
card collection using the example of the digital post-
card collection of the National and University Library 
in Zagreb. The model was then applied to the quan-
titative processing of geographical content ‘inscribed’ 
into the postcards. The study also emphasised consid-
erable limitations to its research, such as those relat-
ed to the non-representativeness of the studied col-
lection. Moreover, subjective and objective obstacles 
arose when assigning postcards to categories, which, 
to some extent, explains postcard researchers’ reluc-
tance to classify a larger number of postcards. These 
factors precluded the drawing of general conclusions 
from the interpretation of the results. However, cer-
tain observed phenomena require further research. For 
example, the location shown on the postcard and the 
recipient’s location were sometimes in relatively close 
proximity (e.g., Nijemci - Vinkovci; Trsteno - Cavtat), 
which may indicate stronger connections between the 
inhabitants of geographically closer areas, as opposed 
to those that are more distant. The dominant motifs 
of postcard images were landscapes, sacral buildings, 
streets, squares, and parks, which indicates that these 
were perceived as valuable parts of a space, which cre-

ma, starih riječi i izraza u hrvatskom i stranim 
jezicima, u sociolingvističkim analizama razli-
čitih konteksta ispisivanja razglednica, kulture 
pisanja, standarda pismenosti i govora u određe-
nom razdoblju, uobičajenih fraza i dr. Tehnički 
podaci poput tiskarske tehnike i boje slikovnih 
prikaza korisni su kolekcionarima i u istraživa-
njima grafičke tehnologije i, primjerice, razvoja 
tiskarskih tehnika u prošlosti.

ZAKLJUČAK

U skladu s dvama glavnim ciljevima istraživa-
nja, u radu je postavljen model analize digitalne 
zbirke razglednica na primjeru digitalne zbirke 
razglednica Nacionalne i sveučilišne knjižnice u 
Zagrebu te je taj model primijenjen u kvantita-
tivnoj obradi geografskih sadržaja “upisanih” u 
razglednicama. Naglašeno je također da istraži-
vanje ove zbirke ima prilična ograničenja, kao 
što je činjenica da zbirka nije reprezentativna 
te da postoje subjektivne i objektivne zapreke 
u svrstavanju razglednica u pojedine skupine, 
što donekle objašnjava nevoljkost istraživača 
razglednica da se bave razvrstavanjem velikog 
broja razglednica. Zbog njih se u interpreta-
ciji rezultata ne mogu donositi opći zaključci. 
Ipak, primijećene su neke zanimljivosti koje 
bi trebalo dalje ispitati. Primjerice prikaza-
no mjesto i naselje primatelja ponekad su raz-
mjerno blizu (npr. Nijemci – Vinkovci; Trsteno 
– Cavtat), što može upućivati na snažnije veze 
između stanovnika geografskih bližih područja 
nego onih udaljenijih. Prevladavajući motivi na 
slikovnim prikazima su pejzaž, vjerski objekti, 
ulice, trgovi i parkovi, što upućuje na percipi-
rane vrijedne dijelove prostora koji grade imidž 
prikazanog mjesta. 

Unatoč ograničenjima, istraživanjem je potvr-
đeno stajalište prema kojem strukturirani i raz-
vrstani podaci koje pružaju zbirke razglednica 
(npr. s pomoću ovdje predstavljenog modela), 
kao i pojedinačne razglednice, mogu poslužiti 
kao temelj za daljnja kvalitativna istraživanja, 
osobito ona kojima je cilj rekonstrukcija morfo-
loških, funkcionalnih, demografskih, ali i širih 
društvenih i simboličkih promjena u prosto-



70

31/1 (2026) 35-74	 I. Crljenko, B. Blažina

ated the image of the depicted location.
Despite the limitations, research has confirmed 

the claim that structured and classified (for instance, 
using this model) data collected from postcard col-
lections and individual postcards can be used as the 
basis of further qualitative research, particularly the 
one aimed at reconstructing the morphological, func-
tional, demographic and broader social and symbolic 
changes in space. This justifies the use of postcards as 
a valuable source in geographical analyses. The prin-
cipal contribution of this paper in relation to exist-
ing research lies in its methodological advancement, 
shown through the development and practical appli-
cation of a model for the quantitative analysis of large 
numbers of postcards, i.e. entire postcard collections, 
particularly as part of geographical research.
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